








Four big reasons why 


you get a better roof 
with Barrett Pitch ana Tarred Felt 





TY 
1 Pitch—the life-blood of the roof—is preserved by 


2 Pitch is self-healing. Small cracks caused by acci- 
water. Its life-prolonging oils are preserved !y 


dental damage automatically fuse together and 
disappear. Barrett has almost a century of ex- 
perience in developing the most serviceable roof- 
ing materials and application methods. 


the same dampness and moisture that weaken 
ordinary materials. BARRETT pitch is refined 
from carefully selected and skillfully blended tars. 





high rag-content felt of Barrett’s own 
manufacture holds the pitch in place and permits 
the use of greater quantities of this superior 
waterproofing than would otherwise be possible. 


An armored top coat of slag or gravel provides 4 Top quality, 
a practically indestructible, fire-proof wearing 
surface which protects the membrane and reflects 
heat. 





A roof constructed of alternating layers of 
BARRETT pitch and felt, topped with gravel or slag surfacing. 
is the toughest, longest lived, best-value built-up roof on the market. 


— 'e 
A BARRETT roof protects you .. . as well as your customers. 


THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N. Y 


In Canada: The Barrett Co., Ltd. 
5551 St. Hubert St., Montreal *Reg. U.S. Pat. Off 
\n an Root ‘ $ F 4 P : Hoffman Publications, Inc., 425 Fourth Ave., New York 16, N. Y 
Subse riptios mest , , Tuly tt 
t 


vinei $4 < ur. Reentered as second class matter 
most Office at k, N t t of 


205 ©. Wacker Drive 


Chicago 6, 1 
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ROMAN BRICK 


_.. be lta fakin ining tilig FEZ 


... ANOTHER FLINTKOTE FIRST! 


OLD HOME WEEK! 


Every old home in your community is a set-up for Flint- 


kote’s new Roman Brick Insulating Siding. 


This new material quickly transforms any drab, fuel-wast- 


ing house into a modern-looking, money-saving home to be 
proud of. 


Make it Old Home Week in YOUR company .. . with 
Flintkote Roman Brick Insulating Siding. 


You'll find it will turn into New Profit Week, too! 


Here is a brand nev and different siding that puts you in a 
unique spot—for sales and profits. 


FLINTKOTE ROMAN BRICK! 
It reaches back into history for design inspiration . . . back to 


ancient Rome, where it was considered the aristocrat of brick 
design. 


In recent years many leading builders and architects have 
specified this slim handsome brick for homes—ranch type or 
modern—smart shopping centers and commercial buildings. 


And now Flintkote has made ROMAN BRICK the modern 
aristocrat of siding... and insulating siding that gives old 
homes a new lease on life! 


Get your order in today for this fashionable new Flintkote 


insulating siding! 


THE FLINTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza, New York 20, N. Y. 


FLINTKOTE 
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U.S. PATENT NO. 2,503,246 


Photos No. 1 and 2 show how Roof-Shield protects parapet 
wall, coping and flashing. Photos No. 3 and 4 picture before 
and after applying Roof-Shield. 


BREATHING WALLS 


@ All masonry walls must breathe — 
entrapped moisture causes deterioration and 
spalling, and finally, complete disintegration 
of parapet walls. 


Addex Roof-Shield corrects, protects and 
prevents this costly deterioration because of 
its ability to stop water, yet pass vapor. 


The chemical and mechanical breathing struc- 
ture of Addex Roof-Shield permits the passage 
of moisture out through the masonry at the 
rate of one ounce of water, in the form of 
excess vapor, every 24 hours, eliminating 
built-up vapor pressure. 


Addex Roof-Shield's ability to breath, is your 
guarantee for a long-lasting, trouble-free roof 
and its components. Easy and ready to use, 
Roof-Shield cuts costs and doubles production. 


woo ADDE X 
DESCRIPTIVE LITERATURE CORPORATION 


AND SPECIFICATIONS 10312 WILBUR AVENUE °* CLEVELAND 6, OHIO 
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NEWS OF INTEREST TO THE TRADE * PUBLISHED BY The RUBEROID Co., 500 FIFTH AVENUE, NEW YORK 36, N. Y. 





COLOR-GRAINED SIDING VISUALIZER 
OFFERS NEW DYNAMIC SELLING TOOL 


Here’s The Most Powerful 
Sales Aid Ever Devised 
For Asbestos-Cement Siding 


Sales resistance melts ... interest is 
sharpened... more sales are closed 
faster when you present the dra- 
matic evidence of sidewall beauty 
with the Color-Grained Siding 
Visualizer. 


Portable Display Unit 


This “portable display unit” is a 
handsome 16-page book printed on 
heavy, durable stock in full color. 
The hard cover simulates the texture 
of Color-Grained Siding. The inside 
pages are loaded with exciting color 
and convincing proof of the superi- 
ority of Color-Grained Siding. It 
answers all your customers’ ques- 
tions about the appearance, durabil- 
ity, economy and fire resistance 
found in this beautiful sidewall ma- 
terial. 


Best of all, this sales-boosting in- 
formation is packed ina 914” x 12%” 
book that’s easy to carry, handy to 
use. 


The Color-Grained Visualizer 
Will Open Doors For You And 
Help You Clinch More Sales 





Feature attraction of this new selling tool is the interchangeable sidewall 
home ...a dramatic demonstration of the new concept in exterior home 
decoration introduced by Color-Grained Siding. 


“Action” Photox and 
Style Tips 


The handsome decorator-styled col- 
ors (Moss Green, Mission Ivory, 
Birch Gray, and Rustic Brown) are 
presented in full-page Kodachromes 
of finished homes. When your pros- 
pects see these authentic photo- 
graphs of Color-Grained sidewalls 
“in action,” they'll be eager to try 
their hand at “exterior decoration” 
for their own home. 


To help them get started, a section 
of the Visualizer is devoted to color 
styling suggestions ... developed by 
a leading color consultant and show- 
ing many different combinations of 
sidewall, roof, trim and accent col- 
ors — all of them new, exciting and 
distinctive ... the last word in home 
color-styling. 


Saving The Best For Last 


The big payoff is in the back cover 
where you'll find pictured a typical 


Only Ruberoid 
Color-Grained Sid- 
ing has earned the 
Good Housekeeping 
Seal of Approval. 





re 


modern home with interchangeable 
sidewall cutouts in all four colors. 
You'll urge your customers to switch 
the cutouts themselves... pick out 
the shade that pleases them most. 
This ingenious device will be the 
final clincher in your Color-Grained 
sales presentations. 

These Visualizers are available to 
Ruberoid customers at a nominal 
price. Get in touch with your 
Ruberoid representative soon. Get 
your copy of the Color-Grained 
Visualizer and put it to work for 
you without delay. 


Photos In Glorious Color Tell The 
Color-Grained Story of New 
Beauty For Every Home 
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Another Old Quaker Atomastic First. Atomastic Formula +2-W takes the headaches out of 





mastic wood application and opens the way for an all out sales campaign in this wide field. 


Here are smoother texture, better penetration, more flexibility, higher sheen and faster ap- 





plication for wood surfaces. Available now in all twelve standard colors. When ordering, be 
sure to specify Atomastic =2-W for wood, Atomastic #1-S for all other surfaces. Cash in on 


Atomastic, the “Reputation-Building” asbestos mastic, now! Write today! 


OLD QUAKER PAINT C0. ....... .. 


1977 BLAKE AVENUE, LOS ANGELES 39, CALIFORNIA 


10 year factory guarantee e Factories: Los Angeles, California e Syracuse, New York 
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The most beautiful popular-priced 


Asbestos Roof ever developed by Johns-Manville 








In pleasing colors... with rich texture... 
J-M Asbestos Shingles are fireproof, rotproof and weatherproof 


American Colonials are rigid shingles made of asbestos 
and cement—two practically indestructible minerals. 
They have the same sturdy qualities that have proved 
themselves over the past 40 years in all J-M Asbestos 
Shingles, but in addition they have a new styling, new 
striking beauty of design and a new note of architec- 
tural simplicity and distinction. 


Johns-Manville developed the American Colonial 
Shingle so that the beauty, permanence and fireproof 
qualities of an asbestos shingle roof could be enjoyed by 
the owner of even a modestly priced home. They are 


Each shingle is de- 
signed as a rigid as- 
bestos-cement strip— 
covers as much area as 
5 ordinary shingles. 


The shingles are self- 
aligning. This speeds 
application. Larger size 
means fewer pieces to 
handle. 


BON 
The finished roof has 
a pleasing horizontal 
shadow line. Matching 
shingles come for hips 
and ridges. 


For full details and a free brochure showing 
the full color range of American Colonial 
Shingles, write Johns-Manville, Box 60, New 
York 16, N. Y. In Canada write 199 Bay Street, 





economical in cost, economical to apply. Toronto 1, Ontario. 


Johns-Manville JM 
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Easiest for you... best for the customer! 


REYNOLDS .ué#e ALUMINUM GUTTERS 


“Rustproof —at 
less than half the price 
of other rustproof 
gutters!" 





REYNOLDS Lifetime ALUMINUM 
FLASHING 
Rustproof flashing at less than half the 
cost of other rustproof materials. Non- 
staining, too! Easiest to cut, shape and 
trim, In 50-foot rolls of 14”, 20” and 
28” width, .019” thickness; also 20” 
width in .024” thickness. Flat sheet 28” 
wide in lengths up to 12’. 





Your m 


n 
of these al 





REYNOLDS ALUMINUM 

REFLECTIVE INSULATION 
The quickest effective job of insulation 
for you...easy to sell. Aluminum foil 
on one or both sides of kraft paper... 
reflects up to 95% of radiant heat... 
reduces summer temperatures up to 15° 
...saves winter fuel. One 15-ib. roll 
contains 250 sq. ft. 25”, 33", 36” wide. 


“Light to handle 
-a quick job!" 


"“Slip-joint 
connectors—no 


soldering!" 


* more jobs 
UMinum 


REYNOLDS Lifetime ALUMINUM 
NAILS 

Essential with alumi ppli ; 
best for all wood and composition roof- 
ing. Drive well. Hold firm. Can't rust 
loose. Almost three times as many nails 
per pound. Types and sizes for every 
roofing use... also for siding, wallboard. 
With or without neoprene washers. 





REYNOLDS ALUMINUM 


For more information, call the Reynolds Dealer or Office listed under ‘Building Materials” in classified phone 
books. Or write Reynolds Metals Company, Building Products Division, 2004 South Ninth St., Louisville 1, Ky. 
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LUCKY THE MAN 
WHO SELLS USG 
ASPHALT ROOFING... 


SALES PACKED 7 COLORFUL, 
SELLING Y ATTRACTIVE 


: LETTERS LITERATURE 
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DIRECT MAIL AD MATS THAT PULL ad 


Lh Wan 


POWERFUL oF UNUSUAL ATTRACTIVE SELLING 
MOVIE ENVELOPE WINDOW REMINDER 
PROMOTION STUFFERS | DISPLAYS _| @ POSTERS 
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IMPRINTED HANDY ¥& DELUXE =A LOCAL , 
. EASY-TO-SHOW ADVERTISING 
JOB SIGNS | ¢ HANDOUTS SAMPLES IDEA BOOK } < HANGERS 


Scores of advertising-selling helps, to win prospects and close sales. 
Add the tremendous sales appeal of USG Asphalt Roofing and 

you have an unbeatable selling combination. Talk it over with the 
U.S.G. salesman—or write Dept. AR-5, United States Gypsum, 

300 W. Adams St., Chicago 6, Illinois. 

*T. M. Reg. U. S. Pat. Off 


Wee UNITED STATES GYPSUM 


The Greatest Name in Building 


























MAIZEWOOD 


ROOF INSULATION 
Efficient . . . Economical . . . Easy to Handle! 


EASILY APPLIED — Each piece of Maizewood Roof Insula- 
tion is light in weight. This makes it easy to handle . . . quick 
to apply. Saves you both time and labor costs. All pieces have 
square edges that fit snugly together to form tight, trouble-free 
joints. 

MOISTURE RESISTANT — Maizewood Roof Insulation is 
available — asphalt coated or asphalt impregnated — or both 
coated and impregnated — for jobs where added moisture 
resistance is needed. 


LOW PITCH ABSORPTION — Insulating efficiency of Maize- 
wood is maintained by its low pitch absorption characteristic. 
Adds to strength of built-up roofing. 


Genuine Maizewood Roof Insulation keeps beat where it be- 
longs — OUT during the summer, IN during the winter. It’s 
the profitable kind of insulation to use regularly. Available in 
2’ x 4’ pieces, 1/,”, 1”, 114” and 2” thickness. Sold by the car 
load, truck load or in small quantities. Write TODAY for 
further information and samples. 


NYNpaa rere)» 


INSULATION COMPANY 
DUBUQUE, IOWA 


SCOPES ESHER EHH HEHEHE HEHEHE EEE HEHEHE 
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CHECK THESE FEATURES! 


MEETS FEDERAL SPECIFICATION LLL-F-321b 
FOR GOVERNMENT PROJECTS. 


NATION-WIDE ACCEPTANCE. 


UNION MADE BY EMPLOYEES OF THE UNITED 
BROTHERHOOD OF CARPENTERS AND JOIN- 
ERS, AMERICAN FEDERATION OF LABOR. 


MID-WEST FACTORY LOCATION MEANS SUB- 
STANTIAL FREIGHT SAVINGS TO MANY 





Nate ED» fi 


RITING to us from Seattle, 

Washington, C. M. Littlejohn 
has given his estimate of what it 
takes to be a successful re-roofing and 
re-siding contractor. It is Mr. Little- 
john’s opinion (not shared by the 
editors of this publication, who believe 
the contractor should go after new 
roofing and siding business whenever 
he has the capacity and can land the 
contract), that the wise contractor 
does well to stick to the maintenance 
and repair end, with the emphasis on 
quality and integrity. 


In his contribution, Mr. Littlejohn 
also goes on to tell what he believes 
makes the margin of success: 


“Knowing costs first last and always 

allowing for every angle of upkeep, 
including depreciation on buildings as 
well as for equipment, machinery and 
hand tools, is a prime consideration 


“In a down-to-earth rather than up- 
in-the-air policy, it is solely through 
definite knowledge of what it costs 
to perform the work with due regard 
to the labor potential, and what can 
be gotten out of the men in this 
particular period that permits the fair 
estimate and consequently the fair 
profit. 


“Moreover, no penurious policy 
but an adequate investment in special 
tools for re-roofing is also a ‘must’. 
That means one should have on hand 
sufficient tools for doing the job with 
class, as well as for going around, i.e., 
spread among all engaged on a specific 
undertaking in sufficient quantities so 
that no slowdown occurs because of 
their lack 


“Needless to say, the special indi- 
vidual skills of the mechanics as well 
as ‘personalities’ involved have to be 
recognized and considered, so that 
they may be ‘A-1’ at the task or spe- 
cialty for which engaged by the roof- 
ing contractor. All in all, it takes a 
maze of such detailed considerations 
to accomplish quality re-roofing that 
will stand up through the years for 
greater satisfaction, and the creation 


(Continued on Page 36) 
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—and clinch the sale with these facts about 





TEXACO’S TIME-TESTED, TOP PERFORMING 


EX-LOK 


Asphalt Shingles 


HEAVY DUTY © FIRE-RESISTANT 
DOUBLE COVERAGE e TIME-TESTED DESIGN 
INTERLOCKING © WIND-TIGHT 
LONG-LIFE @ LOW-COST 
GOOD-LOOKING 


Sell TEX-LOK ... for new construction and re-roofing; for 
farm and commercial buildings, homes, schools, churches. 
This interlocking type shingle has been tested in every 
weather — and has weathered every test! Put all these 
facts before your prospects. When you sell TEX-LOK you 
sell top protection and top performance...make more 
satisfied customers. 


TEX-LOK shingles are available in the 
areas served from roofing plants located 
at Lockport, Illinois; Port Neches, Texas; 
and Port Wentworth, Georgia. 


4 In the Northeast, it’s TEX-LATCH 


Tex-Latch is similar to Tex-Lok except in 
method of locking tabs. Tex-Latch shingles 
are available from the Edge Moor, Dela- 


ware roofing plant. ASPHALT ROOFING INDUSTRY BUREAU 
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Industry must police itself or 
it may lose Title I rights 


Excerpts from a speech given at the 
Credit Financing Forum of the 10th 
Annual Convention and Exposition of the 
National Established Roofing, Siding and 
Insulating Contractors Association, Inc., 
March 24, 1952, Hotel Statler, N. Y. 


M' IST of you are now using Title I. 
Many of you have used it in the 
past. Last year, the roofing, siding and 
insulation industry accounted for ap- 
proximately 600,000 Title I loans, that 
is, 42 per cent of the The 
dollar amount involved was $256 mil- 


number. 


lion dollars, a quarter of a billion dol- 
lars. Mr. Solomon indicated a moment 
ago a figure all told of approximately 
$400 million to $500 million, so that 
about 50 per cent of the industry’s 
volume, let us say, may be insured 
with FHA. That represents about 36 
per cent of tHe total FHA volume last 
vear. 

to indicate 
the widespread use that is made of 
Title I facilitles by your industry, and 


These figutes are cited 


because you have a predominant posi- 
tion in the repair and the improvement 
field, there résts upon your shoulders 
the tremendous responsibility of con 
ducting your operations so as to estab- 








By ARTHUR J. FRENTZ 
Commissioner FHA Title I 








the soundness 
long-term 


lish and maintain and 
desirabffity of credit for 
property improvement work. 








ON OUR COVER 


To the casual eye it would seem that 
there was nothing unusual about this 
month’s Photo Of The Month. Just a 
house with asphalt shingles on the roof. 
But, ah! Note the waves in the back- 
ground. The boardwalk around the house. 
This house has “gone to sea.” 

At Central Pier, out over the ocean in 
Atlantic City, New Jersey, the Certain- 

Woodtex shingles on this house 
were subjected to last year’s toughest 
weather: summer’s blazing sun, destruc- 
tive high winds, fall’s northeasters, freak 
storms, and, of course, a salt-saturated 
air every day and night. 

What was the result of this shake- 
down cruise for roofing shingles? The 
Woodtex roof showed no evidence of in- 
jury throughout its ordeal. No shingles 
were lost or broken, no fading of color 
was noted. The contractor who applied 
the roof was the South Jersey Home Re- 
modeling Company. The material was 
furnished through Master Supply Com- 
pany—both of Atlantic City. 








Since 1934—and many of you started 
your operations about that time—FHA 
has received for insurance recordation 
over 13 million repair loans. The total 
amount involved is about 5-1/3 billion 
dolars. Now, that is quite a sizable 
hgure. 


Millions Need Repairs 

Yet, while these figures may appear 
to be staggering, they represent only 
a fraction of the task that lies ahead 
of all of us. The total number of one- 
to-four-family structures in the coun- 
try is estimated at around 32 million, 
Of this number, 74 per cent, or 24 
million units are over ten years old. 
Just think of that. Twenty-four mil- 
lion homes are over ten years old, and, 
of course, each year all of these homes 
are getting a vear older and need con- 
stant repair, maintenance and atten- 
tion. Our housing inventory is a major 
portion of our national wealth, and it 
is your job to see that this responsi- 
bility is handled properly and soundly. 

In operating under the Title | FHA 
plan, it is well to remember the pre- 
amble to the Act which reads in part: 








14 


“To encourage improvement in hous 
ing standards and conditions . 

Every sale that you make, every in- 
stallation that complete, should 
measure up to this objective 


you 


Each Job An Improvement? 


Has each job that you have sold 
sound improve 


Is it the kind of a job that you 


been a and lasting 


ment 


Mr. Frentz, as he made the address re- 
produced on these pages. 


} 


ind 


price 


would want done to your home 


vould vou be willing to 1 the 


fortunately, we do not liv 


opia and must tace realities There 


ire those few who, prompted by self 


} 


ishness and greed, failed to play the 


according to the rules and as a 
the cloak of 


distrust over the heads of 


gan 
suspicion and 
all. | 
irregularities 
the 


result cast 
retet 
' such as 
the 


product, stipulating guarantees beyond 


o those sales 


grossly overstating merits of 
those of the manufacturer, promising 
cash bonuses on a no-cost-to-you plan, 
inflating the sale price, 
the and 
fraudulent or irregular acts 


misrepresent 


committing otl 


ing terms, eT 

So what happens? It is only natural 
that the financial institution will review 
his past experience, will analyze his 
current costs and risks and determine 
in the light of actual loan experience 
that 
operations 


ask 


does 


such business has no part in his 


sO 
How 


pare 


yourself these questions 


my installment paper com 


with other types of consumer 


paper handled by financial in 
How 


operating items 


stitutions ¢ 


does my paper compare in such 


as credit investigation 


costs: the number of rejected credits : 


first payment defaults and service com 
expense the 


] 


losses : 


plaints; collection nun 


ber and amount ot ind gross 


and net profit : 


lhere appears to be a growing feel- 


lenders that your type of 
other 
ind repair work 
vill be the first 
tightening of 


ing 
business is 


among 
not as esirable as 
types of improvemet 
and, therefore, possib! 
to be discontinued ir 


credit or cost reduct 


Threat 


[ use 


program. 


of Discontinuance 

as desirable” 
advisedly, ne knows bet- 
than I that some the 


the words 


tor 1 


most 


ter finest and 


most desirable accounts in the country 


roofing, sidit ind insulation 


include 


dealers Howe vet innot overlook 
for the 


December 


the record which vs that 
twenty-two months ending 
31, 1951, loans for exterior finishing 
nt of the dollar 
24 
The 
insulation loans 
the 
umounted to 6 


accounted for 17 pet 


volume of nsured and 


per cent of lar claims 


record for 


rooting 


is much better ar line with 


average. Roofing 
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per cent of volume against 6 per cent 
of claims, and insulation loans, which 
include storm doors, windows and 
weatherstripping, amounted to 13 per 
cent of volume against 11 per cent of 
claims. Combined, your industry ac- 
counted for 36 per cent of the dollar 
volume of notes insured during the 
past twenty-two months and 41 per 
cent of the dollar amount of claims. 

Our meeting here today is to discuss 
freely and openly our mutual problems 
and to place our operation on the 
examining table to see how we may 
better our service to the home owner 
and improve our relationship with the 
lending institution. 

In discussing your problems with 
others, I am told most frequently to 
“Make it a No doubt 


someone will make such a statement 


regulation.” 


(Continued on Page 38) 





Plastic Skylights Save 


thousands 
the 
Philadelphia 


eral 
ilized at 
Crown Can Co 
by the 
hight glazing with 


lastic 


replaceme I ired glass sky- 


corrugated 


ucrylic | 


daylighting 


and_ increased safety have 
as collater t 1 


emerged nefits 


Frequent cracking the corrugated 


Huge Glazing Bills 


wired glass, a heat-absorbing type, de- 
veloped on the southern exposures ot 
large monitor-type skylights, where 
glazing is subjected to wide and some- 

| 


times rapid changes in temperatures. 


had to follow immediately 


the 


danger of glass falling on workers, and 


Replacement 


after each failure, to eliminate 


This exterior view shows the degree of opening possible with the transoms, glazed 
with the light-weight, resilient, acrylic plastic. 
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NOTED AND 


MMENDATIONS 
CORRECTIONS 


VENT FLASHING 
= 


One of the two pages of diagrams for 
listing specific conditions which need re- 
pair. Note that a typical diagram of a 
particular area, faces the space allotted 
for describing its condition. 


The three sketches shown below appear 
on three successive pages of the Roof 
Survey Booklet. They show how rain 
is forced up under loose shingles, caus- 
ing the wood framing to retain water 
which caused serious water damage. 

Though (center sketch) the sun does a 
drying job it cannot reach the area under 
the shingles, and hence (third sketch) 
severe damage is done long before it be- 
comes noticeable. The moral is for the 
home-owner to have his roof inspected 
regularly, whether repairs are apparently 
needed or not. 


(Sketches & Data Courtesy 
Reporter Printing & Supply Co.) 


Free Survey Forms 





Make Good Sales Aid 


can sell roofing and siding 
with “official forms”! 


Recently a Western printing and 
supply company put out an eight-page 
form booklet, with yellow cardboard 
eevers—which can be used both to list 
the things which have to be done to put 
a steep roof in shape, and as an en- 
trance to customers to make additional 
sales. 

The official looking the 
form book has, as its title, “Free Roof 
Survey”. Beneath this and 
title for the book, is a box, headed 


cover of 
headline 


“Roof Inspection Report For P 
and below are spaces for name, address 
and city of the owner of the home 
which has been surveyed. 

Page 1 of the form is devoted to 
the following introduction : 

“As your doctor is able to detect 
danger signals in your body before 
you yourself know there is any im- 
pending trouble, so can your roofer 
tell of roof weaknesses before serious 
damage occurs. 

“This survey costs you nothing, yet 
it may save you hundreds or even thou- 
sands of dollars. You, of course, are 
under no obligation.” 

All pages of the book are printed on 
one side. On page two a graph is 
shown, which is used for any possible 
sketches of repairs needed which the 
surveyor may wish to draw. There are 





also spaces for listing the type ot rool 
condition of 
pitch, valleys, and flashings. 


deck, present roofing, 

On the following pages a detailed 
report of the entire conditions of the 
root may be made im appropriate 
spaces. To the left of each space is an 
actual diagram of the area inspected. 
Diagrams of the following areas are 
shown: chimney flashings, dormer 
flashings, vent flashings, valleys, hips 
and ridges, gutters and downspouts, 
main roof area, and porches and ex- 
tensions. 

Page five of the book is devoted to 
certification that the recommendations 
are based on a careful survey of the 
critical areas of the roof. The state- 
ment “These recommendations 
represent our best judgment of what 
should be done to provide you with 
complete protection against possible 
roof failures.” Space is left beneath 
this pledge for the company represen- 
tative’s signature. 

The final three pages of the book are 
devoted to illustrative diagrams and 
texts, showing the home owner how 
invisible leaks can get into a seemingly 
watertight roof. The home owner is 
advised to seek periodic inspection of 
his roof to avoid serious hidden dam- 
ages before it is too late. The form 
booklet is put out by the Reporter 
Printing & Supply Company. 


says: 
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Roofer is legally at fault 
if non-employees are hurt 
on scaffolding he provides 


This is the second of a new se- 
ries to be presented in American 
Roofer and Siding Contractor on 
important legal decisions affecting 
the industry. Readers who have 
legal questions, or have heard of 
court decisions should forward 
them to Mr. George for answer in 
this department. 


A BRACKET slipped at the end of 

a scaffold on the Park Hill apart 
ment project in Fairlawn, New Jersey, 
last November and dumped Joe Mery 
to the ground. Joe was a roofer work 
ing for the General Roofing Company, 
and he sued the general contractor and 
the carpenter who put up the scaffold 
both 
the general 


He won his case against them 
and the judge said that 
Scontractor owes a duty to provide a 
safe place to work for all workmen on 
a building and he is responsible if the 
sub-contractor 


place is not safe; the 


who did the carpentry 
both to Joe Mery and to the 


work care 


1s responsible 
general 
contractor as he did his 


lessly 


Could Joe have won against the Gen 
eral Roofing Company Probably he 
could, but all he 


would be his 


would have gotten 


workmen compensation 


payments. If a roofer is hurt on t 


job and he can prove that somebody 
other than his employer caused the ac 
cident he workmen’ 


compensation laws and the sky 


1s Out from under 


is the 


limit in recovery Damage verdicts 


nowadays go as high as 100,000 dol 


lars. Of course, this works the other 


way too. If a non-emplovee is hurt 


on a roofer’s scaffold he can sue the 








By FRANCIS GEORGE 
Attorney-At-Law 
Special to AMERICAN ROOFER 
& SIDING CONTRACTOR 








roofer for whatever damages he can 


pre ive 


AMERICAN ROOFER 


A roofer is responsible for scaffold 
accidents whenever he builds the scaf- 
fold except in two situations: 

1. The accident was not caused by 
a defect in the scaffold. For example; 
if a truck backs into it; or in an- 
other New Jersey case where the roof 
cleat slipped off and it was discovered 
that another workman had not nailed 
them down, although he had been told 
to do so. In this situation the builder 
of the scaffold need not pay damages 
resulting from an accident on the scaf- 
fold. 

2. If the injured man was hurt by 
his own carelessness. In New York 
a siding crew working on a rope-hung 
scaffold persistently forgot to tie the 
rope after jacking up the scaffold al- 
though they were repeatedly warned. 
When the scaffold fell and one was 
killed the judge dismissed the case 
saying that the contractor had not been 
careless in any way. 

If there is workmen compensation 
insurance the insurance company would 
pay even in these situations. In New 


(Continued on Page 38) 
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Mr. Clarke brought the above photographs with him from 
New Zealand. They show typical examples of the type of 
roofing work his company, H. C. Clarke Limited, does in 
the city of Auckland and environs. Almost all home roof- 
ing is of cement or clay tile which is abundant in New 
eft show typical methods of get- 


Zealand. The photos at 


ea AE ey ery 


ting tiles to the roof. In the upper tiles are brought up 


hand-to-hand. In the lower photo tiles are shown being 
sent up by automatic belt conveyor. The upper right photo 
shows how easily tiles are laid on the lattice-work roof 
deck. The year-round mild weather of Auckland simpli- 
fies the roofing problem. Lower right shows a recently 
completed home in a fine suburb of Auckland. 


Roofing is DIFFERENT 
in Auckland, New Zealand 


: INTRACTORS who attended the 
annual the Na- 


Siding and 


Convention of 
tional Established Roofing, 
Insulating Contractors Association in 
March, will remember that at the sec- 
ond-day luncheon a “Visitor From 
New Zealand” from 


roofing and siding contractors in the 


gave greetings 


regions “down under”. This visitor was 
Mr. Harry C. Clarke, who is a founder, 
and past president of the largest roof- 
ing association in New Zealand, very 
active in promoting the cause of ethical 
roofing wherever he may be. 

Mr. Clarke brought with him a large 
number of pictures of roofing jobs his 
Clarke, Ltd., has done, 
and methods of application of these 


company, H. C 


roofs as applied in New Zealand. On 
this page some of these pictures are 
shown. 


Differences Profound 


Mr. Clarke pointed out that roofing 


generally emphasizes vastly different 
products in New Zealand, than it does 
in the United States. 
100% of 


dwellings in New Zealand are roofed 


For instance al 
most homes and multiple 
with cement or clay tile. This is because 
of the abundance of the materials for 
making these types of tiles which ex- 
ist in natural form in New Zealand 
itself. Also, New Zealand’s distance 
from other Westernized areas in the 


Pacific is so great that shipping asphalt 
or other shingles in from outside would 
he far too expensive a proposition. 


Figures on Roofing 

\s to the figures for roofing over- 
all, including industrial roofing, about 
60% of all roofing in New Zealand is 
of the clay-tile variety. About 30% is 
made of sheet, 
and 10% is built-up roofing. Industrial 
huilding is largely of the asbestos-cor- 
rugated and built-up varieties. 


asbestos-cr rrugated 


Mr. Clarke said that while extensive 


rock-wool insulation jobs had been 


done these were largely industrial, not 


(Continued on Page 30) 
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101 ways to cold canvass 


for hot prospects 
Ill 


ander was 
tstanding 
inspired 
awakening 
the value 
ng. With 
inglander 
he selling 
e, highly 
canvasser 
poration 
any. 


the 
can 
fing a 
ssion 
ue to 
f this 
1 “cold 
the Ce 
Flintko 


ye sinceré r - ust 
ame for hi ruthful- 
ness and facts. Exaggerated claims cre- 
ate mental doubt and It’s 
running off the mouth talk 


anoth 
resistance 


Never argue: suggest. Lead the way 
by playing up the satisfaction, content 
ment and profit derived from your 
services. 

The YOU YOU YOU element in 
terests the buyer—he loves himself 

Never, no never, disparage competi- 
tors. Admit their products are AC- 
CEPTABLE but point out added fea 
tures or values in your product 

Why interviews bog down never 
Say I sold this to you because—or I 
am selling this to you: All people like 
to think they are doing the buying. 

Keep in mind—it is the thing YOUR 
prospect wants and needs that makes 
desire possible. Therefore, talk YOU 
and not I 

Build your story around facts. Subtly 
turn points of objection to points of 
agreement by saying, 


‘ves, but’ or 


Sincerity Pays — And So Does Flattery 








By BERNIE ENGLANDER 








‘you’re right, but’ or ‘that’s fine, but’ 


then proceed from there. 
sentment, humili- 
ation at having doors slammed in your 


Discouragement, re 


face, requires super-salesmanship and 
must be taken in stride as just one of 
the disagreeable parts of the day’s work 
whose for the 
sistent and determined man. 
\ hint for 
and your job will 


reward is ric! per- 


success—just love your 
job marry and sup- 
port you—well. 


ibly delivered car- 


Skepticism always 


Your sales story 
ries no price tag. 
magnifies the price. 

Quickie reply to: 

“T’m too busy” 

Sure, but I like to 

ple, others are not 


talk to busy peo- 
worth calling on. 
Busy people accomplish, reach quick 
decisions, so I will be brief, etc. 

Always support words with mean- 
words just hang 
in space. To thrust thru—put words 
in motion by action: demonstration, 
use of hands, head or feet to induce 
desirable interest. 


ingful action—mere 


Get samples into the hands of your 
prospect—so they can see, feel, touch. 

Always show a fair attitude towards 
competitive materials. It creates good 
will and implies honesty. Don’t argue 

you only force your prospect to de- 
fend himself. 

Control the sale ontrolling the 
direction of your sales talk. Tie down 
the prospect to something specific. 


Handling Impulsive Buyers 

With impulsive buyers—make your 
story snappy—appeal to vanity and 
agree with him 

High pressure selling is forcing a 
man to buy something he does not want 


or need or cannot afford. That’s not 
selling—it’s swindling. 

To make a successful canvass—work 
the chain idea. Groups such as street 
car, bus drivers, railroad employees, 
policemen, city and county employees, 
ete., in fact any chain group by occu- 
pation or employment can be purchased 
from reliable Listing Agencies. Such 
property owner lists develop a com- 
mon interest in the group and by word 
of mouth, a fine clientele of that group 
is developed. This bond of reference 
will make your work lighter, your re- 
ception greater and 
higher. 


your earnings 


Getting other leads: Satisfied cus- 
tomers usually are pleased to suggest 
prospects. People actually like to do 
favors, if asked; and who could better 
recommend you and your product? 
How easy then it is to ring the door 
bell and confidently and expectantly 
say, Mr. J asked me to call on you’. 


Easiest warm canvass is made by 
purchasing a list of home owners, 
street by street. Then send out a post 
card or letter stating you will call at 
such and such time. Then in calling on 
the prospect you merely say, ‘Mr. S 
I am the gentleman who wrote you 
last week’, reproducing a copy of the 
card or letter as a refreshener. It also 
identifies you and the product and thus 
opens the door, so you can quickly get 
into your sales story. 


Other lists available 
tax and assessment lists. 


are property 


Telephone Canvassing 


The telephone suggests means of 
canvassing. After prechecking homes 
that need your services, you can say, 
‘When would it be convenient for me 
to call and discuss your roofing needs’ 

-never say, ‘Do you want a roof?’ The 


(Continued on Page 26) 
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Powered handling methods 
speed siding deliveries 


ET the stuff out of the job! 
That’s the code they live by at 
the busy distributorship operated by 
George Keller in Irvington, N. J. 

For six years Keller has been dis- 
tributing roofing, siding and building 
felt in the greater New Jersey area 
His experience has proven that the 
ability to move materials fast and to 
move them efficiently is the secret of 
both good profits and good relations 
with dealers and contractors. 

\ll building specialty materials move 
in and out of the carefully planned 
Keller warehouse on pallets carried by 
lift trucks. Eight members of the 12- 
man Keller organization spend all their 
time storing and shipping materials and 
billing the outgoing orders 

Many a homeowner in New Jersey 
has ordered insulating siding on one 
afternoon and awakened the next morn- 
ing to find it being unloaded in his 
front yard. That’s how fast the Keller 
men work, the contractors love them 
for it. 

Keller has found that the good pack- 
aging job done by the manufacturers 
of roofing and siding materials 
been a tremendous help in maintaining 
the efficiency of his operation. 

Insulating siding, for example, comes 
in packages and cartons that are pro- 
tected at the ends and They 
don’t need to be handled gingerly, tak- 
ing up valuable time. Only extreme 
carelessness—dropping on an edge or 
a corner, can harm the siding. 

Keller uses a few precautions in 
storing the packages. They are placed 
on the side, not stacked flat which 
might compress the mineral granules 
into the asphalt coating in 
weather. 

When siding is stored outdoors, the 
bundles are protected by a tarpaulin 
or a sheet of roofing felt and laid on 
boards so that the cartons do not touch 
the ground. 


has 


sides. 


warm 


All materials in the George Keller warehouse are palletized and moved on fork 
trucks. Picture illustrates typical handling operation. Truck in foreground is being 
loaded with insulating siding (note how packages are stood on end) while truck 


in background is being unloaded. 


In storing siding, Keller has found 
that 24 standard packages, stacked on 
end and tied together, make a normal 
load for one pallet. Pallet loads are 
stacked four high. 

In his high speed operation, Keller 


has learned that handling good mate- 
rials isn’t the only requirement for a 
profitable business. Good materials 
must also come in good packages that 
can be handled quickly and efficiently. 
Then the profits come in. 





Foreman Can Train 
Roofers in Safety 


Some roofing mechanics can learn 
from written instructions; others need 
to be told. There are some who can- 
not comprehend without being shown; 
and some others who can learn only 
by doing. A good leader with a good 
personality can ordinarily accomplish 
best results by instructing men by some 
or all of these methods, but in certain 
instances he must resort to discipline. 


To teach a man safe practices, a roof- 


ing foreman should first have a 
thorough knowledge of the work and of 


the hazards involved in it. He himselt 
should have had a good deal of expe1- 
ence in this work, and should be well 
acquainted with the details of acci- 
dents that have occurred in his de- 
partment. He should know the mean- 
ing of each safety rule, and he should 
be in a position to give sound reasons 
ior each rule if questioned about 1 by 
the men. 

However, merely knowing the work 
and the accident hazards is not enougl. 
The foreman must pass on his knowl- 
edge to the men and must instill in 


(Continued on Page 40) 








Cold cement process 


used on big roof job 


for first time in West 








By A. R. MacPHERSON 
Special to American Roofer 
& Siding Contractor 


The recently completed Sears Roebuck warehouse roof as 
it looked while under construction. Mechanics 
ground of upper photo are nailing roofing strip and flash- 
ing on sub-level roof. Roofing contractor Halverson is on 
top of the roof tip, facing the camera. In lower photo 


in fore- 


mechanics are shown spreading cold cement with rubber 








H J. HALVERSON of the Hal 
verson Construction Lo ot 
Wash., 


one of the biggest roofing jobs on the 
Coast 


Tacoma, has just completed 


Pacific involving the construc- 


warehouse for 
the 


tion of a huge new 
Sears-Roebuck & Co. in Center 


the Most 


outstanding feature of the roofing job 


St. mdustrial area of city 


was the employment of a cold applica 


tion cement process, which, Halverson 


believes was the first time this method 


been 


of roofing has tried on such a 
at least in the West 

Roofing contractors in the area have 
the 


project and some express skepticism at 


mammoth roof, 


been taking a great interest in 


employing such an unproven and un 


conventional method of roofing 


pat 


ticularly in view of the fact that the 


job cost over $10,000 and carries a 


20-year guarantee 


Che new warehouse was constructed 


Woodworth & 


story lesign, 


by Tacoma contractors, 


Co. It is of one witl 


75.000 sq ft. of floor space ind meas 


uring 370 ft. in length, with a 


tront 


concrete fire-wall 155 ft. wide 
tapering outwards at the reat 

building to a fire wall 250 ft. wide 
walls made up 


concrete were 


steel-reinforced slabs, 
from 8 to 18 


poured into forms on the ground and 


varying in 81 


tons which were first 


later raised into wall position by a 


crane 


The huge arched roof is supported 


by 24 massive wooden arched trusses, 


each 120 ft. long and 16 ft. high at top 
center. Wooden joists made up of 20- 
ft.-long 2” by 12” planks were erected 
on top of the trusses and ship lath laid 
over the joists. The roof-arch 


300 ft. in 


pre yper 


measured with a 


length 


maximum 25 degree slope, angling 
down to ten degrees 
the 120-ft. width. At both ends of the 
irched roof were inverted V-shaped, 


sub-level 


n either side of 


roof sections at ten degree 
angles, making up the rest of the roof 
as it joined the solid concrete fire-walls 
it either end. 
Construction Details 

First phase of the roofing job in- 
volved laying of 280 rolls of 15 Ih. 
felt 
ship lath with large-headed nails 

Next the main job of laying 
approximately 1,400 rolls of 19-inch 
asphalt roll roofing of 
Each roll 
required two 
(approximately 108 sq. ft 
100 sq. ft f roof 


dry which was nailed over the 


came 
shelvage edge 
100 per cent asphalt coating 
weighed 55 pounds ind 
rolls 
roll) for 
For cementing the slate 


per 
surface 
roohng it re- 
1,400 gallons of 
cold application cement, 
5 buckets 


cement 


quired approximatel 
delivered in 

\pproximately 2 gal. of 
used tor 100 sq. ft. of 


5-gal 
were 
roof surface, or not less than one gal 
lon for each full-length roll of shelvage 
edge slate 

Laying of the slate roll began with 
cutting strips not to exceed 12 feet in 


squeegee on roofing strip just laid. Note flashing on rear 
fire-wall at right. 


length and stacking them in flat piles 
at least 24 hours before using. The 
only limitation with the cold process 
is that the operation must be carried 
out in a temperature of 50 degrees or 
higher. 

Starting at the lower edge or eave of 
the roof, workmen laid a strip of the 
19-inch shelvage edge roofing parallel 
and flush to the eave. The strip was 
then nailed to the ship lath via the dry 
felt sheet with large-headed nails, stag- 
gered and spaced not more than 12 
inches apart in any direction. 

\ uniform coat of cold application 
cement 38-S was next poured from a 
bucket and spread uniformly with a 
flexible-tipped rubber squeegee over 
the full 19-inch width of the half-sheet. 
\ full sheet of the roofing was then 
embedded on the first sheet laid flush 
with the edge of that sheet and firmly 
pressed down into the cement. 

The shelvage half of this second 
then fastened down with 
large-headed nails and a coat of cold 
cement spread uniformly over the en- 
tire surface of the sheet just laid. An- 
other full-width of the slate roofing 


sheet was 


was again firmly embedded, lapping 
the previous sheet 19 inches. This was 
nailed as before and the operation con- 
tinued until the roof area was covered. 

Sufficient cement was used on each 
sheet so that a narrow bead worked 
out along all vertical edges of the 
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WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 


Roman Brick Type Siding 

Reaching back into history for inspiration, 
Flintkote has adopted an age-old design for 
its latest insulated Brick. 
This used in 
ancient 
sidered the 


siding—Roman 


brick 


then has 


slim handsome was first 


Rome and since been con- 


aristocrat of brick design. 


builders 
have come to 
this 


In the modern 


leading 


past tew years, 


and architects recog- 
beautiful 
well to 


home and is extensively 


nize the advantages of 
of brick. It 
the low ranch type 
used in modern, up-to-date shopping centers 
and commercial buildings 

Flintkote Brick 
is currently 
Blend 


proportionad mortar line is a 


type 


lends itself especially 


Insulating Siding 
beautiful Coral 
a really outstanding color. The well 
light 
perfectly blending with the brick 
Flintkote 
line granules are prevented from discoloring 
the brick 
clear, clean, sharp 

This latest addition to the 
Flintkote insulated 
various designs such as Shake, 
ro-Lap, Ashlar 
ship lapped on all 


Roman 


available in a 


gray 
By use of 
process, the 


an exclusive mortar 


face, making each individual brick 
famous line of 
includes 
Shingle, Nar- 
brick, is 
addition, 
panel are paint 


sidings, which 


and conventional 
four des. In 
the edges of this new 
ed to 
another new innovati 


further conceal joints and courses 


sulating sidi 


moiniit 


* * 


Roofing Reference Manual 

A new Manual produced by 
the Philip Carey Mfg. Co. is 
its second printing. It « a complete 
listing of 800 building materials and indus- 
trial products 
phalt or 
manufacturer since 


Reference 
, 

already in 
mtains 


asbestos, as- 

well-known 
1873, is noted for all 
insulations 


ducts 


ybtained from 


magnesia. Carey, a 
types of roofing asbestos boards, 
paving materials 
cabinets 

The 


Federal, 


paints, sidings and 
Army, 


and other 


manual shows Navy, MIL 
ASTM specifications, 
al hei mer ling prod The man 
plus their corresponding product ne man 
ifacturer if the meet, 
can meet, or do not meet required specifica- 


’ 
tions All of information is cross- 


indicates products 


this 


indexed to provide efficient reference and 
is recommended for anyone with a specifica- 
tion finding problem. 

* * - 


Roof Cooling Paint 

When below-roof temperatures go up, 
plant managers see production go down; 
hotel keepers have to soothe unhappy guests ; 
hospital patients become irritable—and egg 
farmers find chickens are on a_ sit-down 
strike. 

















thrifty solution, 
and Oil Co., 
maintenance 


There’s a fast, simple, 
reports The Tropical Paint 
manufacturers of heavy-duty 
paints. Tropical’s Roof Coolerant, brushed 
or sprayed by unskilled labor immediately 
reduces below-roof temperatures to the com- 
fort zone by deflecting up to 75 per cent 
of the sun’s radiant heat. 

Tropical Roof Coolerant corsists of large 
flakes of metallic aluminum applied with a 
liquid bond, creating a complete, 
seamless, silver blanket which throws back 
the sun’s heat. While conventional alumi- 
num paints quickly stain and discolor on 
bituminous roof surfaces, Tropical Roof 
Coolerant stays bright. Tests that 
when it is 96 degrees in the sun, tempera- 
ture within the roof structure will build 
up to 140 degrees, with a below-roof work- 
ing zone temperature of 116 degrees. The 
same day that Tropical Roof Coolerant is 
applied, users have found as much as 26 
degree improvement in both roof and below- 
root temperatures. 

* * 


Hoist Catalogue 

To acquaint industry with their complete 
American line of equipment, American Hoist 
& Derrick Company of St. Paul has pub- 
lished a new General Catalog which is now 
available 


special 


show 


It covers all equipment from their giant 
july 





If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 





revolver cranes, through their extensive line 
of locomotive cranes, hoists, material ele- 
vators, car pullers right down to the famous 
CROSBY Wire Rope Clips. 

Every effort has been made to make this 
catalog interesting. There are plenty of ac- 
tual “on the job” pictures with minimum 
reading. It is practically a guided tour of 
material handling installations throughout 
the world. 

Also included with each catalog is a return 
card which enables the recipient to send for 
catalogs of the equipment he is especially in- 
terested in. 

> * * 
Liquid Roof Treatment 

\ new liquid roof treatment and a new 
plastic cement which can be applied to stop 
roof leaks even during rainstorms has been 
announced by Paramount Industrial Prod- 
ucts Company 


According to the company, the roof treat- 
ment, known as Wet Weather Seal-Kote, is 
made of top quality asphalt and asbestos plus 
special penetrating oils which cut through 
surface moisture and stop leaks. It is applied 
with a brush and is ready for use without 
mixing or heating 

Wet Weather Seal-Kote Plastic Roof Ce- 
ment is for use in patching holes, cracks and 
blisters and repairing flashings, firewalls and 
gutters in damp or rainy weather. Being of 
paste consistency, it is applied with a trowel. 

These new wet weather products, in addi- 
tion to emergency repair use, are used for 
application in damp, humid climates; for use 
between storms during rainy seasons; and 
for placement on industrial roofs constantly 
damp from steam 

* ‘ 
Siding Visualizer 

To enable building material dealers and 
contractors to solve the problem of giving 
prospective customers an accurate and re- 
alistic idea of how a particular form of as- 
bestos siding will look when in place on a 
The Ruberoid Co. has produced an 

(Continued on Page 32) 
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Feast your eyes on Bronze Blend! 


Sales-leading ignter blends blends 














for July, 


1952 


Newest of the 


yours first from Celotex 


New! Another 

fresh, exciting, 

unusual color success— 

Bronze Blend—now joins the profit-proved line 
of lighter blends originated and perfected by 
Celotex. We don’t have to tell yow that these 
smart, distinctive lighter blends are the big 
trend in roofing. You know they're the colors 
your prospects want most...as proved by actual 
consumer demand. And you get them ir fa- 


mous Celotex Triple-Sealed Asphalt Shinsle:! 


Close-up of Bronze Blend -newest of 
the sensational lighter blends from Celotex! 


Here is color blending that is smart, precise, different. 
Here is rich “Color Harmonized” beauty no other 
asphalt shingle can approach. The most modern color 
printing cannot do justice to this magnificent Bronze 
Blend. You must see it to know how superior it is! You 
will also want to see samples of the other Celotex 
“Color Harmonized” blends — Pacific Gray Blend, Sil- 
ver Blue Blend, Terra Cotta Red Blend, Cedar Green 
Blend, Mediterranean Blue Blend, Walnut Brown 
Blend, Gray Slate Blend, Coral Blend. So mail coupon 
below now. No obligation. 


But “Color Harmonized” beauty that sells at 
a glance is only half the story. To give you an 
unbeatable selling edge, there's also the exclu- 
sive Celotex Triple-Sealed Process that builds 
in extra weather protection, extra years of 
trouble-free service. Plus styles, colors and tex- 
tures to suit every taste and decorative plan. So 
don't delay. See samples of all the beautiful 
lighter blends in rugged, durable Celotex 
Triple-Sealed Asphalt Shingles. Mail coupon 


below today! No obligation, of course. 


NATIONAL ADVERTISING PUTS THE 
SELL IN THE NAME CELOTEX 


Sales come easier when you feature genuine Celo- 
tex Triple-Sealed Asphalt Shingles. That's be- 
cause more than a quarter century of consistent, 
resultful national advertising has created nation- 
wide consumer demand for Celotex Building 
Products. 

And this preference continues to grow, thanks 
to impressive Celotex ads reaching millions of 
readers, month after month, in THE SATURDAY 
EVENING POST, BETTER HOMES & GARDENS, 
AMERICAN HOME, FARM JOURNAL, and other 
popular national magazines. 


The Celotex Corporation, Dept. AR-72 





120 S. LaSalle St., Chicago 3, Il. 


Sales come easier... when you feature genuine 
Without obligation, | want to see samples of Bronze Blend and 
other popular Color Harmonized’ Blends and Colors available 


CELOTEX (0 = EE 


TRIPLE-SEALED ASPHALT SHINGLES Nome 


The Celotex Corporation, 120 S$. LaSalle Street aeons 
Chicago 3, Illinois 


ha es ces ce ce ce ee ee es cee ee mee 





Asbestos-cement shingles save two 


buildings in spectacular fire 


In.om! ustible roofing is credited with from an unknown cause broke out in 


saving two of the three buildings which _ the and mpletely de- 


the municipally 
Lyons Memorial Recreation Center in 


gymnasium 
stroyed it. Although the adjoining 
structures were subjected to intense 


comprised owned 


New Orleans, La., scene of a spectacu heat and showered with burning debris, 


winter, the Asbestos-Ce without harm and the 


ment Products Association reports 


lar fire this one escaped 
other with minor damag« 

Had it not been for 
both of the 


destroyed \s it 


rhe two buildings, protected by as- their asbestos 


bestos-cement roofs, were directly on roofs, buildings would 


either side of a huge gymnasium. Fire have been was, the 





- -_ 
Tt 7* > 
a : . 


The importance of building with incombustible roofing materials is illustrated 
by these photographs, taken during and after a spectacular fire which this winter 
attacked the $400,000 Lyons Memorial Recreation Center in New Orleans, La. The 
municipally owned recreation center consisted of three buildings, 5,800-persons 
capacity gymnasium flanked by an administration building and a locker and dressing 
room annex, Flames completely destroyed the gymnasium but, despite intense heat 
and flying embers, the buildings on either side escaped practically unscathed. Both 
were roofed with asbestos-cement shingles, which cannot burn. The upper photo 
shows the fire at the height of its fury; below is the scene after the debris had been 
cleared away. 
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embers burned out harmlessly on the 
incombustible shingles. 

The recreation center, built at a cost 
of $400,000, consisted of the gymna- 
sium, an administration building and 
a dressing room and locker annex. The 


(Continued on Page 37) 


NERSICA Slates Far 
& Middle Western 
Conventions For ‘52-53 


Far Western and Middle Western 
Conventions and Expositions are now 
on the agenda for one roofing and sid- 
ing association which has recently ex- 
panded its activities to include the 


C. N. Nichols, lower left, accepting pen 
with which he signed contract for West- 
ern Conference & Exposition to be held 
in October. Three directors standing, 
left to right: Harold Smith, Home Im- 
provement Co., Seattle; Arnold A. Ris- 
kin, Enterprise Construction Co. of 
Washington, Oakland, Cal., who will be 
General Chairman of the Exposition; 
and William I. Tenzer, Enterprise Con- 
struction Co., Los Angeles, 

entire country. Both meetings are 
sponsored by the National Established 
Roofing, Siding and Insulating Con- 
tractors Association. 

The Western Convention is slated 
for the St. Francis Hotel, San Fran- 
Monday through Wednesday, 
28 and 29, 1952. The Mid- 
will be held early in 1953 
site not yet selected, with 


cisco, 
October 27, 
west Show 
at Chicago, 
the aim of duplicating in large meas- 
ure the National Convention and Ex- 
position for Monday 
through Wednesday, February 16, 17 
and 18th at Hotel Statler, New York. 
C. N. Nichols, Managing Director 
of NERSICA, and William L. Ten- 
zer, \ngeles, and H. A. Smith, 
Seattle, Far Western Directors, met 
with federal officials, representatives 
(Continued on Page 31) 
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E. J. O'Leary Elected A 
Director of The Ruberoid Co. 
E. J. 


sales manager of The 


O'Leary, vice president and general 
Ruberoid Co., 
director of the 


has been 


elected a company, it was 


announced by Herbert Abraham, president 


E. J. LEARY 


Mr 
Ruberoid for the 
coming 


associated with 

Prior to be- 
January, 1951, he 
had held various responsible positions in the 


organization, including those 


has been 
past 21 


president im 


O'Leary 
years 


vice 


of general man- 
ager of the Dallas district, general manager 
of the Mobile, Ala., district, and sales man- 
ager of the Southern division with head- 
quarters in Baltimore. Before joining Ruber- 
oid he had been associated with Eternit, Inc., 
St. Louis, Mo., producer of asbestos building 


materials, which in 1930 was acquired by 


Ruberoid. 


- 


Construction For First Third 
Of ‘52 Only 2% Under ‘51 


The 37 states east of the Rockies in April 
had construction contract aggregat- 
ing $1,597,517,000, an per 
cent over March, and 16 per cent more than 
April 1951. F. W 
struction news and marketing specialists, said 
the four-month 1952 total of $4,706,068,000 
was 2 per cent lower than the comparative 
1951 total. 

Non-residential 
$562,256,000, a gain of 21 per cent over 
March and 9 per cent than April a 
ago. Residential contracts were up 15 
per cent over March and 15 per cent more 
than April 1951, with a total of $681,614,000. 
Public and private and utilities at 
$353,647,000 were 33 per cent higher than 
March this year and April 1951. 

Comparing four months 1952 with 1951 
the following percentages of difference were 


awards 


increase of 21 


Dodge Corporation, con- 


awards in April were 


more 
year 


works 














shown: Non-residential awards, $1,684,612,- 
000, down 10 per cent: residential, $2,008,- 
490,000, down 5 per cent; public and private 
works and utilities, $1,012,966,000, up 22 per 
cent. 

> * 


3 Certain-teed Plants 
Cited In Safety Campaign 

Three gypsum plants of Certain-teed Prod- 
ucts Corporation, building manufacturer with 
main offices at Ardmore, Pennsylvania, have 
been cited for their 1951 Satety records by 
the Gypsum Association, sponsor of an in- 
campaign to reduce lost-time acci 
dents in the industry for the past nine years. 

Certain-teed’s Acme, and Grand 
Rapids, Michigan plants were awarded first 
place among Class A and Class B producing 
plants. The company’s Sigurd, Utah plant 
received a plaque for its safety performance 
in Class C. 

In announcing results of its 1952 safety 
campaign, the Gypsum Association disclosed 
that the lost-time injury rate in 
gypsum producing plants had dropped an all- 
time low of 12.88 million man-hours worked 
in 1951, and that for 195) 
showed a 2% percent decrease over 1950 


tensive 


Texas 


trequency 
accident 


hgures 


* * * 


Fowler To Assist Merchandise 
Mgr. J-M B’iding Prods. Div. 
A. L. 


Manager of 


Fowler, St. Louis Assistant District 
the Johns-Manville Building 
Products Division, has been appointed Assist 
ant to the Merchandise Manager of the 
Division with headquarters in New York 
City, it was announced by Harold R. Berlin, 
Vice President of Johns-Manville and Gen- 
eral Manager of the Products 
Division. 

In his new responsibility Mr. Fowler will 
assist E. K. Clark, Merchandise Manager of 
the Building Products Division. 

A native of Minneapolis, Minnesota, Mr. 
Fowler joined Johns-Manville’s Boston sales 
office in 1916. Following service with the 
United States Army during World War I, 


Building 


he held sales the Boston and St. 
Louis districts. He was promoted to Mer- 
1946 and since 
1947 has been Assistant District Manager of 
the St. Louis Building Products district. Mr. 
Fowler is a member of the American Legion, 
Veterans of Foreign Wars, Order of the 
Purple Heart and the Kansas City Club. 


posts in 


chandise Representative in 


* + os 


Nichols Wire & Aluminum 
Names L. W. Disney Treasurer 
L. W. Disney has been appointed Treas- 
urer of the Nichols Wire & Aluminum Co. 
Frank R. Nichols, President, has announced. 


L. W. DISNEY 


Assistant Treas- 
will 


Mr. Disney was formerly 
urer Controller. He 
Controller. 


and continue to 
function as 


* = * 


RASM CAOGA Holds Annual 
Convention In Savannah 


The Roofing and Sheet Metal Contractors 
Association of Georgia will hold its Annual 
Convention June 12th to 15th, 1952, at the 
General Oglethorpe Hotel, Savannah, Ga. A 
four-day week-end program combining busi- 
ness, forums and special speeches on various 
aspects of roofing application, with golf, 
luncheons and other leisure activities, will 
occupy the membership of the Association. 


* + * 


J. E. Carroll Elected To 
Board of American Hoist 
Harold O. Washburn, President of Amer- 
ican Hoist & Derrick Company, St. Paul, 
Minnesota, today announced the election of 
John E. Carroll to the Board of Directors 
of that Company. Mr. Carroll, Vice-Presi- 
dent of Sales at American Hoist, is well 
(Continued on Page 37) 
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“RIVAL” and “FITRITE” 
ORNAMENTAL STRAPS 


COPPER & ZINC IN 4 STYLES 
All style zine straps can be used on alu- 
minum ond stainless steel (no electrolytic 
action). “Fitrite’ Jr. 
stainless steel and aluminum. 

SOLD THROUGH JOBBERS ONLY 
Write for Folder and Free Samples 


straps also made in 





RIVAL STRAP CORP. 
308 W. 20th St., New York 11 


ee 
ADJUSTABLE PIPE 
SNOW GUARDS 


“Fitrite”’ “Protector” 


3 Pipes %4" 1.P.S 
Bronze and Gol- 
vonized for ail 
types of steep 
roofts—siate, tile, 
flet or corrugated 
metal ond com- 
Position. 


ALUMINUM 
MOP HANDLES 


— . aa, 


Blight weight. Outiasts wood 
. many times. Unbreakable, eco- 
nomical. Will not burn! 


FIBERGLAS 
MOP YARN 


FOR TRUE ECONOMY— 
OUTLASTS COTTON 10-20 TIMES. 


2 Pipes 2" LPS 
Bronze and Galvan- 
ized, installed on 
old roofs without 
removing slote 








UTILITY 
ROOFING KNIFE 


THE ONLY KNIFE WITH A 
RETRACTABLE HOOKED BLADE 


Write Dept. “R” for catalogues 
and prices. To protect Trade, 
please use your printed stationery. 
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Misleading Advertising Of Windows 


To Be Prosecuted By 


NSCRUPULOUS and misleading 

advertising in the storm window 
field was the subject of a vigorous talk 
County Assistant 
\ttorney Bernard M. Patten, 
2nd, at a well-attended meeting of the 
Long Island NERSICA 
held at the House in 
Queens Village, Long Island, on June 


llth 


The meeting was part of a nation- 


given by 
District 


(Jueens 


Council of 
Commercial 


wide rise in activity aimed at combat- 
ing practices which have had the effect 
of giving large areas of the industry a 

It follows 
saltimore, Maryland 
d in the con- 
the effect of 


“black eye” with the public 


ction taken in 
not long ago, which resulte 
viction of and had 


that city 


a hrm, 


“cleaning up” 


under the law 
ind 


advertising was promise 


Prosecution penal 


covering fraudulent misleading 
| at the meet- 
This 


to the violators 


ing addressed by Mr Patten. 
would extend not only 
hut also to the newspapers carrying 
advertisements 


Mr. P 


their 


itten said tl vhat has been 


N.Y. DA 


going on in the roofing, siding paint- 
ing, and particularly the storm window 
business may lead to licensing of sales- 
men; in fact continued abuses like 
those related may result in licensing of 
all business. 

Investigations made by Mr. Patten’s 
representatives showed a familiar pat- 
tern of deceptive advertising. A win- 
dow was advertised for weeks at $11.85 
and no orders were accepted by the 
firm. Likewise another at $11.88. An- 
other ad for “3-track screen and storm 
window, $13.75”, brought 109 record- 
ed orders without the delivery of a 
single one by the company. Of the 
window in question the ad says: “No 
finer type made”. Yet the company’s 
own salesmen knock this window. 

Mr. Patten expressed the hope that 
the industry will police itself, but said 
his office would clean it up if neces- 
sary. He pointed out that even if a 
firm were not convicted the publicity 
attendant upon a trial on charges of 
misleading, false and deceptive adver- 
tising would be harmful to its future 
business. 


101 Ways To Canvass 


(Continued from Page 18) 


NO 

To beg the question fora YES RE- 
PLY—‘Sir, do you like colorful or 
plain roofs?” 

(,et 
Contacts 


answer vgill always be 


around—make yourself known. 


ire invaluable thru fraternal, 


social, civic and hobby clubs or fra- 


ternal organizations 


[he quickest result is to land a job 


m a given street and then work the 


the door 


just com- 


neig iborhood How easy 


‘We 


pleted the roof or siding 


opens when you say 


across the 
street’. 

In selling the talkative buyer—pin 
him quick and keep the conversation 
on your product. Talkative buyers are 
usually ‘Know it 


lible 
In selling deliberat 


alls’ and usually gul- 
buyers—slow up 
prove facts—demonstrate 

Words correctly put together leave 
mly one reply—the one 
Plan your talk 

Never ask a prospect if he 
roof—but—which _tvpe 


would like 


you want. 


wants a 
of roofing he 


Always force your prospect to make 
a selection—a choice between two col- 
ors of shingles—two types of shingles 

. never between a roof and nothing. 

To sell stubborn, bullheaded pros- 
pects—don’t argue—lead to them—let 
them do the buying. 

In selling suspicious, timid, unde- 
cided buyers—be factual—keep prices 
low—act unusually sincere and decide 
for them. 

In selling the tough silent prospect 

keep asking questions—keep hitting 
away from varying angles. Such peo- 
ple are usually fussy—so be patient— 
don’t rush. 

If a prospect starts to waver—loses 
interest—shoot a quick question. It will 
revive his thinking and interest. 

The word WHY is the hardest word 
on which to answer NO. Too much ef- 
fort. 

Never say— here is a circular’ better 
yet—here is a FREE circular on roof- 
ing. People like to think they are get- 
ting something for nothing. 


(Continued on Page 28) 
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30 DAY FIRE GUTS WAREHOUSE 


FAILS TO DESTROY STOCK OF FIRE-CHEX 
ASBESTOS-PLASTIC SHINGLES STORED INSIDE 


“We Saw it With Our Own Eyes! Carey 
Fire-Chex Shingles are Fireproof!” 

Say Officials of Mohawk Building 
Materials Corporation 


RENSSELAER, N. Y., December 6, 1951 —The fire that 
broke out on November 6 and destroyed two sec- 
tions of the Rensselaer warehouse, owned by the 
Mohawk Building Materials Corporation, was 
finally extinguished last night, 30 days after the 
alarm was turned in. 


Although the fire in most sections of the building 
was brought under control within ten days, it 
smouldered in the insulation board and roofing 
section for a full month. In this section, eighteen 
inch brick walls collapsed during the early stages 
of the fire, burying the roofing and insulation to a 
depth of over ten feet. Firefighters scored complete 
victory last night, when they spread this mass with 
a bulldozer and extinguished the flames. 


Steel | Beams Twist Like Pretzels... 
ly . But Fire-Chex Virtually Unscathed 
rita a! iw : 
Meader oe ga ~ OP 


During ‘Baptism by Fire” 


FIRE-CHEX are ‘tops’ for beauty, too! They're the only 
As the rubble was cleared away, several piles of A , > é : 
Carey Fire-Chex shingles were observed to be still shingles designed for application in gorgeous Shadow Blend 
standing. The wood pallets on which the shingles Roof Designs, copyrighted as ‘works of art.’ Ask your Carey 
were piled had burned away, and the paper cartons , a idi £ FIRE 
were. gone, but the shingles were still in good con- dealer to give you the profit-pyrami ing acts about FI a 
dition. Officials of the Mohawk Building Materials CHEX — pronto! Or, mail coupon for sample of Fire-Chex 
Corporation stated that the Carey Fire-Chex inf hte ti 1 
shingles were just slightly stuck together on the and informative literature! 
12” edges, but not enough to prevent sliding them 
out from beneath the wire ties. “We saw it with ge oor maTERaL 
our own eyes. Carey Fire-Chex shingles are fire- THE PHILIP CAREY MFG. COMPANY | i, SQUARE 
proof,” said C. Lawrence Fenner, vice president 
of the firm. 





gerersl aborat,, 
is 





Fire - Chex asbestos - 
plastic shingles are 
an exclusive product / 4 Te Pe CAREY UaFG. COMPANY 

he oc nd, Cincinnati 4 
of the Philip Carey } in Canada: The Philip Carey Co., Ltd." Dept. AR-7 
Mfg. Company, Lockland, Cincinnati 15, Ohie Montreal 3, P.Q. \ 
Lockland, Cincinnati 15, Ohio, widely known Coetemen: 
manufacturer of asbestos and asphalt building Please send me a sample of Carey Fire-Chex asbestos 
materials. Coated with a patented asbestos-plastic, plastic shingles and informative literature. | will not be 
Fire-Chex have been tested by Underwriters’ In Canada: a 
Laboratories, Inc. and found to resist fire so effec- Philip Carey NAME 
tively that they are rated “CLASS A” without The Ga, Ui. FIRM 
underlayment by Underwriters’ — the highest pos- Montreal 3, P.Q. 
sible rating for fire protection. Fire-Chex are the Cr eseenies 
only roofing material of any kind to carry this 
highest fire-protective classification. 
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101 Ways To Canvass 


Contmuca 


Never 


the performance—it 


sell 


price ap 


sell cheapness of price 
makes 
pear cheap. 

tear 
Sell 


ease of 


In talking roofs—never sell the 


of fire. You raise a mental barrier 
the insurance against fire—the 
mind. 

In selling any product, always stress 


its advantages apart from its actual 


need or use—Such as: 


Enhancing the and 
of the 


Influencing the 


appearance 
value home 
entire street to 
dress up and thus making it a 
nicer neighborhood 
Easier renting or selling 
Prestige and making the prospect 
feel 


your neighbors will see how you 


important by stating ‘all 


have improved your home’ 
You must always imply the joy 
of ownership. 


You are not only selling just a 


roof but also protection against 


the elements, appearance 


In side walls, you not only sell 


outward appearance but sub 


\ Calbar does it 


Be. | 


adheres to any 


CALBAR PAINT & VARNISH CO. 
| Products 
2612-26 N. Martha Street * Philadelphia 25, Pa. 


‘ of Techni 





from 
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stantial built appearance. 
Not only looks but an added blan- 
ket of insulatior 


t summer or . 


against the heat 

blasting cold 
of winter. 

Che appeal to his 
no more 


magination— 


unsightly walls, soot, 
grime that cries out to all pass- 


ers-by “I need painting” 


It's human to desire what 


others 
have—we want to be 


don't dif- 
ierefore, the sale of roofing 


like 


really 
ferent. T] 
around the corner prompts a ac- 


tion all over the neighborhood 


Never say—no down payment’— 


better say—'no cash needed’ it sounds 
more like 
Make 

NO 


‘Do you want ?’ 


a bargain 
it difficult for 
Never beg the q 


your pre spect to 
Never 


sa\ uestion 


say 


is always a logical answer to 
Solicit 


turn 


rhere 


objection. Figure it out 


Next 


every 


at first, objections day 


them into answers. 
limit—it 


bait quicker. 


\lways set a time offer 


makes people grab the 
have 


Never mention price until you 


I 


this roofer says: 


mean an easier 
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qualified performance. Price then ap- 
pears of lesser importance. 

All decisions are reached by reason 
and suggestion. The common phrase 
I can’t afford a new roof just 
now or, maybe later we will 

decide 
can easily be turned to your advantage 
by merely stating ‘At any rate I'm 
glad you are interested and just for 
fun, now what color would you put on 
your walls or roof’—then by getting 
interest revived, you add, ‘I’ll see to it 
that terms can be arranged so 
won't miss the money’ 


you 
or ‘T’ll work this 
out so you can immediately have these 
advantages at a price 
to spend’, 


you can afford 


Stress loss of convenience. 
Why interviews bog down—common 
excuses 

Prospect thinks he does not need a 
new roof. You must convincingly 
demonstrate the need. 

Prospect thinks the need has been sat- 
ished by repairs or a paint job for 
side walls. Here you must demon- 
strate that the need has only been 
temporarily satisfied. 

Prospect thinks you do not have just 


AT YOUR BUILDING SUPPLY HOUSE 


ch 
K. F. APPLICATORS 





way to do a tough 


job 


I like working 


with this all-metal & 
Fiberglas* applicator . . 
it’s really exgineered 


*T.M.R. U.S. Pat Off 


SA 





Temple City, Calif. 


an irby 


ms 
*ousrert 


J 


es semeahd Ohio 
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the kind of color he wants. Here s 
a full knowledge of your product Not just /. =~ Not Z. ee 
and what it will do, overcomes the 
objection. 
Prospect thinks your price too high. 
Here you must qualify the price 
by what the buyer actually gets so 
price appears irrelevant in com- 
parison to service and perform- 
ance. 
Prospect thinks he cannot afford to 
buy. Here by tactfully charting the a2eea 
cost per day by the savings per 
year over the years, make the price 


appear insignificant. ECONOMY 


Prospect thinks the terms are too lim- 


ited and payments then too high. LONG LIFE 


Here you use the psychology of 
the ‘add a room at a time’ theory, 
by giving only part of the work EASE OF APPLICATION 
performed now 

Prospect thinks your firm is unknown 
or too small. You turn this ad- 
vantage by stating you do not 
have to build up prices to cover 
advertising to become known, but 
you do a small personalized busi- | 
ness deliberately to the satisfac- 
tion of a few rather than try to 
cover the field. 

Prospect thinks he should give busi- 
ness to a relative or friend in the | 
business. Here you point out that 


Dp MURS AED. i EM RITA RIE 


the buyer’s best interest is always 


served by being free and unham- 

pered to demand full value and 

service. He cannot afford to be 

obligated. : ; : 
Prospect thinks he should postpone the | Chase Impervitex is a thoroughly tested roofing membrane 
made from Chase Topmill Burlap, completely saturated and 
rotproofed. Its greater tensile strength assures roof satisfaction 
—not affected by ordinary construction shifts. When used as 
a cap sheet over old roofs, Chase Impervitex gives many 
years of additional roof service. Comes in 50-yard, easy-to- 


purchase. Here you must quickly 
re-convince the need of immedi- 
ate action because somewhere 
along your sales story the buyer’s 


interest lagged and _ got side apply rolls. Ideal also for stripping, patching and flashing. 
tracked. You need to give him a Open pores permit perfect bond of waterproofing agents. 
quick summation of all the YOU Get complete details on Chase Impervitex. Mail coupon today. 





benefit elements. Re-appeal to his 
pride of ownership, need of mate- sibs 
Z = Se SSS SS SS SS SS SS SS SK SSS SC Kee ee eee ee oe 

rial and service plus ease of pur- 

chase. You must reestablish your- CHASE BAG CO. 

self. You must overcome the delay 309 W. JACKSON BLVD., CHICAGO 6, ILLINOIS 


action by the loss of immediate GENTLEMEN: | AM INTERESTED IN IMPERVITEX 


satisfaction, higher costs later or (CO HAVE SALESMAN CALL 
inability to secure the merchandise. [] SEND INFORMATION 
Slammed doors and discourtesies are 


of no importance in your life and are pdenspegapencconsosbeneoesnectecens geeanseitebdeesekins aaah 


soon forgotten in the sunshine of the 
next order ABGREIB. .cscvccvecececcccsccccvesccesescncesecoccsoccessscces MMR siccchéccscescanes 
It takes determination and persis- 
tency to knock out disagreeableness, (el 4 AS E BAG Co. 
coolness, discourtesy, curtness, distrust, 
and impatience on the part of vour General Sales Office: 309 W. Jackson Bivd., Chicago 6, Illinois 
(Continued on Page 42) Branches Located Coast to Coast 
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Roofing Different In New Zealand 


(Continued from Page 17) 


in homes, due to the year-round mild- In New Zealand they are known as 
ness of the weather in most parts of “sidings” 

New Zealand. Mr. Clarke’s company is one of the 
largest in New Zealand. It is located 
in the capital city of Auckland, at 313 


Installed on buildings, signs and other Broadway, Newmarket. 


places birds land or roost. 


ENDS BIRD SPATTER “4 Refined Copper May Be 


Can be applied to any angular or curved . 
poor nig onan Converted Via NPA Plans 
The Copper Division of the Na- 


tional Production Authority is advis- 
ing domestic holders of refined copper 
who are in doubt whether such cop- 
per can be converted for “ ir use that 
irrangements can be made for its con- 





version 

Mr. & Mrs. Harry C. Clarke as they ap- 

peared at the American Roofer & Siding : : 
Contractor booth during the recent ‘etal may apply to the Copper Divi 

Nersica a >. oe, Se sion for necessary permission to con- 
are on a round-the-worid trip hich be- Vert it into CMP forms and shapes 

When making application it will be 


Those in physical possession of the 


























Noor GUTTERS \n interesting feature of New Zea- necessary to furnish information speci- 


Write for illustrated “KNOW HOW’ nd applications is that isphalt siding fied in paragraph “C” of section #6, 
rite for illustrated * ara : J ; 

is used in gables to brighten the homes NPA Order M-16, NPA said prompt 
NIXALITE CO PANY OF AMERICA \sbestos-cement siding shingles, are attention will be given to these appli- 


115-119 W. 3rd St. Davenport, lowa, U.S.A. used quite fre quently in siding homes cations. 


FELTLAYERS The 


GRAVEL SPREADERS DOUBLE 


’v doo — Life of HYDE 
e SAVE TIME & LABOR ROOFING KNIVES 


» CUT WORK COSTS pe | 
e DO BETTER JOBS Hyde's No. 10 Roofing Knife 


THAN HAND METHODS leads a double life—yes, gives 
e THE MODERN WAY « you double wear because of its 


An example of benefit of use of Aeroil . 
Gravel spreaders and Feltlayers is th's two-point blade. Made fro m 
quote from report of Aeroil customer 

‘A stop-watch check showed that with 

the new mechanical gravel spreader nine Hydex steel, expertly heat treat- 
tons of gravel was put in place in tess “4 

than an howr by a crew of eight men . 

This amounts te 4500 square feet per ed, ground and honed, it pro- 
hour, counting transfer eof gravel from 

the truck on the ground to the automat 4 

conveyor, thence te the hosser on the vides exira toughness and sharp- 
roof. te the gravel spreader carts, and 
finally spreading into place. Thus, grave! 














ness. Easy blade release enables 


bination with Feitlayers to accomplish you to change blades in just 10 
smoother, more efficient low cost job 

Be sure to write for your copy of Leaf ° ’ 

let 663A and 667A. And for the com seconds! Handle and blade 
plete Aeroii tine of reefing tools A 

accessories (including the famous “Hert 7 < . — " 
Master’ kettles and RP-9 Roof Pun holde r will last indefinitely. Spe- 
ask for Catalog 418A 


AEROIL PRODUCTS COMPANY, INC. “1” #YDE Roofing Knives—for 
SOUTH HACKENSACK, N. J. lasting satisfaction. 


- DALLAS AN FRANCISC LOS ANGELES 
CHICAGO — DAIL S sco HYD MANUFACTURING CO. 


ATTLE — PITTSBURGH JACKSONVILLE DEDHAM, MASS. 
athens SOUTHBRIDGE, MASS., U.S. A. 
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Cold Cement Process 


(Continued from Page 20) 

overlying sheet when pressed into 

place. Metal edging strips were in- 

stalled to properly finish all edges and IT'S SMART 70 DO THE 


eaves, employing small strips of ce- 


mented shelvage roll to close all seams. a COMPLETE JOB WITH 


Flashings of shelvage edge roofing “3 ny 
strips were carefully installed with , KARNAK 
flashing cement to seal all openings and ie i s} 
complete the roofing job. ; ey, ROOFING AND WATERPROOFING : 
According to Halverson the cold ap- 
plication cement process proved more 
economical and faster in operation than 
the conventional hot mop method, with 
this particular job requiring seven 
weeks for completion. He says that 
the cold cement requires about one 
year to set and harden but it allows 





the roofing to expand and contract and 
to flatten out naturally without break- 
ing the bond between the layers, elimi- 
nating buckles from that cause. 


The roofers employed on the job 
were enthusiastic about the method 
used since it eliminated the burns often 
‘ " ROOF PATCHING 
incurred with the hot mop process. All 
agreed the work was much more pleas- 
ant and resulted in a smooth efficient 
job with fewer operations 


The entire warehouse project cost 
approximately $250,000 and required 


about five months for completion. 


. . »¥* 
Whether or not the cold application he M Cats epuintea’ Cethendd Catetats 
, THRIFTIER!... 
You con use # right down to the 
hast inch! 


cement process will ever entirely re- 
Write today for your 
m HANDILY PACKAGED! copy of the KARNAK 
future can tell. Since the Puget Sound Specification Book 

area is noted for its bountiful rainy 


seasons it is certain that the roofing oe 5 
will get ample opportunity in the next Unrolts in all temperatures, te LEWI 
few years to prove its value and dura- STURDIER!... ASPHALT 


Strom fibers, heavil 
tars: Ano patsy ers. heavily CORPORATION 


tn’ 
brittle, won't twist out of shape, 34 Church $t., Mew York 7, N.Y. 
lost: year longer! 


Menutecturers of Asphalt Specialties for 25 Yeors 


place the hot mop methcd, only the 





bility as judged from continual beat- 
ings by Old Man Weather. 


Western Conventions CLIFFORD SWINGING DERRICKS 


(Continued from Page 24) ; -” Get the load onto the roof deck 
' 4 ; instead of just up to it! 


San Francisco, to discuss the charac- : not only clears obstructions between the deck and 
ter of the program to be presented. pe - aa eS Re the ground but it also swings the load in easily 
: - rs on ball bearings. 
Fullest cooperation was promised to f. Your loads are spotted well in on the roof deck 
4 with the labor- and money-saving CLIFFORD 
DERRICK. 


Write for details and the name of nearest dis- 
The program will deal with the ques- tributor, 








of banks and financing institutions in 


correct conditions in regard to ethical 


operations which are now deplorable. 


tions of “Contractor-Lender Relations” 


and “PAR Deal-Model Home” mat- ti 50 WEBSTER AVENUE 
; : SOMERVILLE 43, MASS. 





ters. 

















SPECIAL 
Introductory Offer On 
AlR=0=CEL 
ASPHALTED BACKER BOARD 
for Re-Roofing and Re-Siding Jobs 


TRIAL ORDER 
AT A GREATLY REDUCED PRICE 


WRITE FOR DETAILS 


Distributors and Wholesalers: 
WRITE FOR OUR SPECIAL DEAL 


Meets Mat Registered U5 end Conedion Patent Offices © | P48 


APE -C CEL 


P.O. BOX 62 














(Cc MEANY 


DETROIT 20, MICH 











Men can do more work in less time 
because of the extra convenience, fast-handling 
features, safety and efficiency of “Trouble Saver” 
Scaffolding accessories. 


SCAFFOLD BRACKETS | LADDER JACKS 


Nail Studding 
Attached Attached 


@ Frect and dismantle faster 
than you can build a make- 
shift wooden scaffold. 


@ Nail, studding and bole 
attached types~—in 3° and 
4% le - 
ene ne ceenee @ NEW RAIL-TYPE jacks(right) 

. use side rails of ladder for 

extra safety. 


“oN MAN RUNG- 

Y PE Ladder Jacks (lef) 
aan to any pitch on 
either side of the ladder. 
Takes weight on three rungs 


@ Attachments available to 
convert any one type to 
any other type. 








Used by thousands of builders Write for Manuta 
literature giving information on all money- “Troubi, 
sevirg “Trouble Saver” Scaffolding Accessories © Say 


‘turers of 
~— 


THE STEEL SCAFFOLDING CO., Inc. 


856 Humboldt Street 


Since 1972 


Dept. AR 
Telephone: EVergreen 3-5510 


Brooklyn 22, New York 


AMERICAN ROOFER 


New CMP Film 
Released by NPA 


The National Production Authority 
has available for public showing, a 
new, 35-mm color film with recorded 
narration explaining the Controlled 
Materials Plan. 

The film, which takes 19 minutes to 
show, is titled “Introduction to CMP,” 
and was produced by the Office of 
Public Information and the Training 
Branch of DPA and NPA. It empha- 
sizes why distribution of critical mate- 
rials needs to be controlled at this time. 
It explains the purpose, principles and 
concepts of CMP; regulations and defi- 
nitions of terms; the three stages in 
the CMP process, with a case illustra- 
tion; and the importance of consulting 
Field Offices of the Department of 
Commerce rather than Washington. 

“Introduction to CMP” is of inter- 
est to roofing associations, chambers 
of commerce and other organizations 
interested in the defense production 
program, and to industries producing 
a le 
materials. 


products, or controlled 


Equipment necessary for showing 
includes 

A projector for 35-mm film strip 
with lamp capacity of 300, 500, or 1000 
watts, (SVE, Viewlex, etc.); and a 
33-1/3 RPM record player with good 
quality standard needle. 

Requests for showing may be made 
to the nearest Department of Com- 
merce Field Office, or to the Office of 
Public Information, or Training 
Branch National Production Author- 
tv, Washington 25, D. C. 


What's New 


(Continued from Page 21) 
ingenious sales device called Siding Visual- 
izer. 

The device is in the form of an attractively 
sound portfolio of a size (9%” x 13”) con- 
venient for showing either at a store counter 
or on a sales call. It opens up on a series 
of full-color close-ups of Ruberoid’s new 
decorator-designed Color-Grained asbestos 
siding, showing details of the surface textur- 
ing and the soft duotone color combinations 
originated by one of the country's foremost 
home styling experts 

Presented as the climax of the visualiza- 
tion is an attractive modern ranch-type house 
which, by means of a clever set of cardboard 
cut-outs, can be viewed in any one of the 
four color-grained siding styles—moss green, 
rustic brown, birch gray or mission ivory. 

The Visualizer was primarily designed as 
a practical, point-of-contact sales help. 
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Low-Priced Radial Arm Saw 


A lightweight radial arm saw to retail at 
$65 has been developed and placed on the mar- 
ket by a well-known manufacturer of special 
ized wood products here 
power cutting tool in 
nine-room dwelling by 


devised the 
to build 
himself 


who 


order a new 


“Mitermaster”, the 
of Robert W. Hendrick, 
for many years of Seacraft, In 
Convinced that there was a need f 
this kind which « 
Tessior ial builder 
} 


Known as is the 


proprietor 


saw 
invention 


r low 
ould be 
as well as 
wrkshop crafts- 
turned out Mitermaster 


priced —— of 
used by the pri 
peer Re spies 1 the home w 
man, Hendrick has 
as his contribution t 
too top-heavy with 

Of particular 


a market he believes is 
high-priced merchandise 
interest to the 
weight of only 50 pounds minus motor 
it is light enough to be set up inside 
during early building for 
studs, rafters—on through interior 
takes saw blades up to 10 inches 

Marketed less motor, belt pulley and saw 
Mitermastcr can be used with motors of from 
one-quarter to depending on 
individual requirements. While designed pri 
marily for cut-off 
will perform 
tions 


rooter 1s tts 
Thus 
a house 
cutting 
finish. It 


Stages ot 


one horsepower 


and dadoing operations, it 
other specialized opera 
rabbeting, ploughing and 


many 
including 
shaping 


* * * 


Siding Sales Folder 

A new mailing piece at rechure 
opens up into a 
ing a real brick 


that 
r poster show 
rick-type 
lating sided hor has been proc 
Jones & Browr 1 for the benet 


tractors a! 


large full 

opposite a msu 
luced by 
t of con 
s designed 
Jones & 


brick-type 


d salesme The piece 


to prom ite ft 


of the Brown 


product called Inselbri " 
lating 

The same » recently 
duced I Ider 
up into a colored poster for the purpose of 
promoting Pi terlock Plastic Wall 
Tile, of ch Jones srown is National 


Distributor 


insu 
siding 

pro 
a large 


which opens 


Folder On Zine Uses 


A new folder on how zinc is used in roof 
ing and venti intien houses at just been pub 
lished by the American Zine Institute. The 
folder, entitled “Zinc”, lists the 


mon uses of 


most com 
rchitectural 


and illustrates its use in 


applic ations 
ridge 
ting and 


valleys, cap, 


flashing and igated 


siding 


* * 


Feltlayer & Kettle Catalog 
Matt Coil-Less Burner ( 


issued a ew 


mmpany has just 
page ilh istrated cata- 
logue kettles and 


“hot stuff” 


ROOFERS EVERYWHERE CHOOSE 


THE KETTLE WITH 
FLASH-PROOF FLUES 


e Best Construction 
Easiest to Clean e Cheapest to Operate 


The Hauck ‘’Speed-Master’’— the ac- 
knowledged leader in kettle design 
and performance — doubles your 
output, cuts fuel, labor, melting and 
cleaning time in half. Investigate these 
outstanding kettle features. 


Internal Tube Heating for faster 
melting and easier cleaning. 
Improved Well Type Burner for 
horizontal firing and close flame 

control. 

Flash-Proof Fives—double walled 
to prevent “run-away” temp- 
erature and reduce flashing. 

All Insulated Kettle for comforta- 
ble operation. 

v Quick-Delivery Cock for faster 
draw-off. 

Other Houck Features: Arched ket- 
tle cover, watertight apron and 
five covers. Trailer kettles have 
full length steel chassis, fully 
equipped built-in fuel tank and 
semi-elliptical springs, etc. 


Skid Type Kettle—in 40, 55, 80, 115 

and 165 ga's. capacity. 

Trailer Kettle on P: ic Tires lab 
Solid Rubber or Steel Wheels— 
in 55, 80, 115 and 165 gals. 





Write for Bulletin 1058B 


HAUCK MANUFACTURING CO. 


103-113 TENTH STREET 


PIGEON PROOFING 


Bird Nuisances Eliminated 
Effective — Economical — Lawful 


Positive 


— Beware of Patent Infringements — 
OUR WORK GUARANTEED 


THE STAN-GARD PIGEON & BIRD REPELLENT CO., INC. 


523 West 184th Street 


WAdsworth 7-3300 
CABLE STAN-GARD 


Ad paneer 15, N.Y. 


Permanent 


New York 33, N. Y. 
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Old Fashioned 
STRAIGHT RUN 
ROOFING PITCH 

“Like the hoofer 
libes it!” 
and 
TYPE 15 TARRED FELT 
Approved by Underwriter’s 


Laboratories, Inc., for 
Class A Built-up Roofs. 


* 
TYPE 15 and TYPE 30 
ASPHALT FELT 
* 


REFINED TAR 


x 
WATERPROOFING PITCH 


Lewis Tar Products Co. 
P. O. Box A, Lyons, Illinois 


Chicago ‘Phone 


Bishop 2-1650 


Lyons "Phone: 


Lions 3-3120 











@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samoles 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 GEORGIA 


AMERICAN ROOFER 


Raise Roof for More Space 














Better Homes and Gardens photos 


Raising the roof—or part of it anyway—is an effective way of in- 
creasing the amount of living area in a house. The house shown here 
had an attic, but it was small and didn’t have much headspace. Con- 
struction of a large shed dormer made room for a large bedroom, a 
bathroom, and a walk-in closet and other storage space. In building 
the dormer, a hole was cut in the roof and the original roof deck was 
raised to the new position. Because the fire-resistant asphalt shingles 
on the original roof were in good condition, it wasn’t necessary to 
reroof the whole dwelling. For an almost-flat roof such as the one 
on the new dormer, 19-inch selvage edge asphalt roll roofing gives a 


watertight, double-coverage surface. 


It is intended for roofs with a 


pitch as low as one inch to the foot and like asphalt shingles, is 
available in solid and blended colors. 


Aluminum Makers 
Discuss Nation's 
Defense Needs 


Primary alumimur ducers met 


with Defense Production Administra- 
tion officials to discus 


United States supp 


increasing the 
iluminum for 
the defense mobilization program, the 
Government = stockp1 and civilian 


uses 


Former DPA Administrator Manly 
Fleischmann called the meeting to ob- 
producers on 


recommendations pre} ired by DPA on 


tain the views ot 


the subject. and said he expected to 


make a decision in the near future. 

Mr. Fleischmann told the producers 
the Munitions Board believes military 
requirements for all-out war are larger 
than they had appeared earlier and a 
larger stock-pile objective might there- 
fore be established. 

The producers advocated caution in 
determining whether a new expansion 
is warranted unless the new supply 
from present expansion was shown to 
be inadequate. 

They stated that, if a new supply 
beyond presently projected capacity 
would be needed, they would be pre- 
pared to provide the additional capac- 
ity required. 
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Aluminum Roofs Cut 
Heat, Increase Efficiency Add $16.00 profit, 


Industry can take a tip from farmers or more, to eve ry 


on reducing the inside temperature of 


buildings. Proof of this was offered asphalt shingle roof 


by John L. MecKitrick, Agricultural . 
Consultant, in a recent speech before job with a 
the American Society of Agricultural 
Engineers. 

Mr. McKitrick showed that it can 
take three times as much feed to put 


. — Test SHINGLSTIK for yourself 
100 pounds weight on a hog at 85° as "6 y 


: A! x , See free, test-sample offer. 
it does at 60°. Through use of alumi- 


IT PERMANENTLY SEALS ASPHALT 
SHINGLES AGAINST WIND DAMAGE 


num roofs and buildings on the farm, 
temperatures during the summer can 





be lowered as much as 15° imside ane w net wee The first step toward a more profitable asphalt shingle 
If reduction of summer heat can in- roofing job and the last step on every complete job 
——— . — Pe e of asphalt roofing is... SHINGLSTIK. Here's why 
’ — pain trciency ie o Papen animal : at SHINGLSTIK is the product a roofer dreams about. . . 
is entirely conceivable that it can in- Use caulking gun, paddle, or putty 
: ata - : knife. A spot no larger than a half- 
crease human efficiency. When design- dollar on the underside of the tab 
: . . bs or shingle is all it takes to hold a 
ing building pre ndiucts or new plants shingle in place for the life of the 
2 addition sonsider the many ad- roofing. 1) Shinglstik holds asphalt shingles in place as long 
and additions, consice 1€ any ac es the reef fasts. 


Customers want it because: 


vantages of aluminum—heat and light e 


reflection, no rust, low maintenance, Shinglstik acts fast. It resists direct Shinglstik complies with insurance company recom- 
: pull after just four hours cannot mendations on asphalt shingle roof applications. 
long life, lightweight, ease of fabrica be separated without tearing after a It is tail Seve to do t ific job of 
: week of exposure. is tailor-manufactured to do the specific job o' 

tion and erection. sealing asphalt shingles fast and permanent. 
e 


Many roofers use caulking guns on And roofers welcome Shingistik for use with 


large roofs with one man lifting tabs, bec 
the other operating the gun. ork- asphalt shingles memes 


. * bo: h: 
Plastic Skylights hour per dh. ay 4 pony og 1) There’s the additional profit—from $16.00 up—in 


(Continued from Page 14) + wl ae han erties doing the job right, with Shinglstik. 
ve ~akage hecause of the criti- 
to prevent leakage because of the criti e Shinglstik creates more roofing jobs because it's 
Shinglstik comes in cartridges or vitally needed on almost all existing asphalt 
ducted in 104b., and 5O04b.. containers shingle roofs. Profit now ...don’t wait for wind- 
2 Shinglstik does have imitators but damage and possible loss of the job. 
More than a vear ago, two sheets of = ee Insist on genuine 
Pi ty _ inglstik tailor-manufactured to . ‘ P P on7 
corrugated white translucent Plexiglas, seal asphal: shingle roofs Asphalt shingles are easier to sell with Shinglstik’s 
: ‘ : . . help. It overcomes wind loss and roof damage. 
14-inch in thickness, were installed on 


cal nature of plating operations con- 














test. When the weather-resistant ma- masteain voteaas eoRbuRatcueticate 
terial had been in place for a full year, Shingletik 

sip sabe ot sl : 7600 Truman Road, Kansas City, Missouri 

plant executives standardized on the Send free test-sample of Shinglstik to 

use of the acrylic plastic for replace- 
ment whenever breakage developed in 


the existing glass sheets. Following the ch Company 


installation of numerous Plexiglas C Address. 


| 
| 
panels, additional advantages were FREE! ; City State 
| 
| 
| 
L 


Name. 




















noted. The acrylic plastic diffuses light My asphalt roofing dealer is. 
( Company ) 


Bene: Samp!cs cannot be distributed without dealer's 
Sample distribution limited to territory berween 
Allegheny and Rocky Mountains. 


more evenly than did the glass, and 


es Send for your sample now 
reduces sky glare to a minimum. 








In addition, the shatter resistance 


and light weight of the Plexiglas has ooo 


enabled Crown Can Co. to install long CONTRACTORS EVERYWHERE BENEFIT 


transoms which, when open in summer, AMERICAN ROOFER & from reading AMERICAN 
ave a considerable coolince effec Siding Contract 

eS CO CONS ee 425 Fourth Avenue, New York 16, ¥. ¥, | ROOFER & SIDING CONTRAC- 
Large-area transoms of this sort, when Please enter my subscription to AMERICAN TOR! You cam, too, for the small 


xlazed with conventional materials, ROOFER & Siding Contractor, at $3.00 for subscri $3.00 
s one year. Bill me for this amount: ption price of pe 


often produce breakage because of the [} Sialesed te @ check wr (7) mener wien year. AMERICAN ROOFER has 
twisting strains set up as they are Ste theme cA all the news of the trade, new 
opened and closed. Soop 4a methods of application, new 

The corrugated acrylic sheets mea- Co ideas of selling, and other sub- 
sure 28x60 inches and are installed by eer “poe jects the roofing contractor 
means of the same metal connecting Se +n f aneieas should be familiar with. Use the 
strips used for the corrugated glass. | _coupon today! 


i 





Position 








CORKBOARD 


INSULATION 


STEAM BAKED — 
Meets Federal Specs. HHC 561B 


Our CORK INSULATION Offers 
you SAVINGS and top QUALITY. 


Heavy cartons protect against 
breakage in transit. 


RECTOR Corkboard is equal 
to the best board made. 


Used successfully in 
United Nations, N. Y. C. 
Board of Transportation, N. Y. C. 
Ballantine Brewery, N. ] 
Meadowbrook Hospital, L. | 
Pratt & Whitney 
Conn. 
AND MANY OTHERS 
for SAVINGS contact 
RECTOR MINERAL TRADING CORP. 
16 E. 43 St. N. Y. 17, N. Y. 


Phone: MU 2-7912 
Factories in Portugal and Spain 


Hamilton Plant, 


Rector Insulations 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 
CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 











ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


Insist on Genuine Durex Products 
METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


? 


__ CAULKING COMPOUND 


and ALUMINUM 


SOLD BY LEADING JOBBERS 


PARALASTIC PRODUCTS CO. INC. 


122 EAST 42nd STREET. NEW YORK N.Y 





Nailing It Down 


Continued from Page 11 


of really ‘satisfied customers’ who re- 
turn again and again where they have 
been well served.” 


Mr. Henry Goldberg, 
pointed Secretary of the 
Sheet Metal Crafts 
organization which serves roofers and 
New 
Is Our guest 
This is what 


newly ap- 
Roofing and 


Institute, an 


sheet metal contractors in the 
York Metropolitan Area 
columnist for this mont} 
he has to say 

In the New 


metal 


York area, 


contractors in the 


roofers and 
sheet main- 
field are united in 
that has 


standards 


tenance an organ- 


ization established a set of 


on ethics, specifications and 


materials that benefits both the owner 


and the contractor on all contracts 


Starting with a standard of ethics 


which each member pledges him- 


and continuing through uniform 


‘cifications and a standard guaran- 
the organizatior nown as the 
Metal Crafts In- 


eliminated much of the 


“Roofing and Sheet 


stitute” has 
friction which once « Therefore 
the contractor can devote his time to 


essential work, knowing that he is 


bidding on jobs where the specifica- 


tions are uniform bidders and 


knowing too that t guarantees of 


competitors are also uniform 


rhe 


guard against the unf 


Institute is constantly on 
practices en- 
gaged in by chiseling contractors and 
deliver ac- 


and 


fly-by-nights who do not 


cording to specifications, who 


make all kinds of promises to an 


wher to get a contract 


The Roofing and = Sheet 


Metal 


Crafts Institute also maintains an in- 


formation service, whereby any new 


and interesting ideas, methods, etc., 


isking. Once a 


may be had for the 


month at their open 1 


eetings the In- 


titute brings prominent speakers and 


experts in their various fields to dis- 


uss the 


untenance 


problems infronting the 
contract 
well- 


in all this makes for a 


)-to-the-minute 


+ 


uy group 
eir respons 
ibilities, and h sh to make of 
field 


of part 


themselves and _ the enance 
1 respected and highly thought 


the construction field 


AMERICAN ROOFER 


Books 


Building Insulation. by Paul D. Close, BS. 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the utmost in service. 
It is priced at $4.50. 

In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work, by William Nuebecker. 
360 Pages, 430 illustrations, $3.00. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain- 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’s problems, 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit- 
tings. 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $22.00 for New Edition. 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin- 
giles, built-up roofing and waterproofing. 


Skylight and Room Tables. by H. Collier Smith. 
134 Pages. $1.50. This is a time-saving refer- 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man. 


How to Estimate for the Building Trades. by 
Townsend-Dalzell-McKinney. $5.50. 633 pages, 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
rials and labor, plus the actual practices of the 
various trades in handling construction details. 
For the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable. 


Roofing Facts Worth Knowing. by G. W. Owen. 
$1.00. An illustrated booklet of interest to 
roofers and their customers. Contains many 
valuable items of information including history 
and importance of roofing, built-up roofing, 
flashing information, factors affecting the choice 
a roof, roof maintenance and many others. 
This booklet can be used as a selling aid for 
your salesmen. 


My Hardest Sale is an account of twenty diffi- 
cult sales that were closed through clever, 
inusual stunts. Every salesman selling roof- 
ing, siding and allied products can get hun- 
dreds of dollars worth of ideas out of this 
brochure. It costs only $2.00 each, or $1.50 for 
10 or more. Put this live, practical 22-page 
book into the hands of everyone of your men 


Cash only—List the books you want. attach to 
check for the proper amount, and mail to. . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 
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The construction industry in 1951 
operated in one of the most confused 
years in American economic history, yet 
year-end records will show that the 
industry hit an all-time peak in dollar 
volume, according to Harold R. Berlin, 
Vice President of Johns-Manville Cor- 
poration and General Manager of the 
company’s Building Products Division 

“Despite conflicting economic cross- 
currents, about $37 billions was spent 
on new construction and all other kinds 
of building activity in 1951 exceed- 
ing 1950’s record and representing an 
all-time peak in dollars,” Mr. Berlin 
said. “In physical volume, however, 
1951 was below the preceding year by 
around 5 percent due to the rise in 
wages and prices in the construction 
industry.” 


* * * 


“Every business has some scrap”, 
is the theme of the government’s cur- 
rent drive for metal scrap for defense. 
In order to produce sufficient metal 
goods to fulfill military requirements, 
and at the same time maintain a high 
level of civilian production, current 
supplies of basic metals must be supple- 
mented by large amounts of metal 
scrap. Roofing & Siding contractors are 
bound to have some quantities in their 
lots or warehouses, which can be given 
or sold for the scrap drive. Even a small 
amount will do. 

Old machines and tools no longer 
usable, an old truck or car, taking up 
useless space, or any metal junk can 
be made available since the drive for 
metals includes all of the following: 
Zinc, Lead, Aluminum, Bronze, Brass, 
Copper, Steel and Iron 

—S. H. 


News of The Month 


(Continued from Page 25) 
known in the construction machinery field 


During the same meeting at which Mr. 
Carroll was elected, the Board of Directors 
declared a 3c dividend on all outstanding 
common stock of the Company, 


payable 
June 10, 1952 


Spectacular Fire 
(Continued from Page 24) 
latter was undamaged. The administra- 
tion building remained intact despite 
some internal burning 

The destroyed gymnasium had been 
the home court for basketball games 
played by Loyola University of New 
Orleans 











SIDEWALL INSULATION 
is EASIER TO SELL 
when you also install 


“MIDGET LOUVERS!” 


An easier sale—an extra profit—a “reputation 
protector” for you. Midget Louvers do a great 
job — ventilating sidewalls and help prevent 
cond ion and isture blistering of paint. 
Just drill a hole—and push all-aluminum 
Midget into place—no nails or screws are 
needed. Use on flat or peaked roofs, eaves and 
soffits, gables, unexcavated areas, etc. Midget 
Louvers have built-in insect screens, and 
snap-on covers are available. 





For indoors, use the new “LD” Midget on finished 
basement walls, cupboards, closets, etc. Both styles 
made in 5 sizes, 1” to 4". Write for full information. 





THE 


MIDGET LOUVER co. 


6-8 WALL STREET * NORWALK, CONN 


the winning combination! 


= 





Bio profits . . . small in- 
vestment with Bondstone, 





today’s most inexpensive 
system of duplicating the 
beauty, charm and per- 
manence of natural 
stone! A few Bondstone 
franchise territories still 
open to qualified dealers. 
Write, phone or wire 
today! 


EMCO CEMENT PRODUCTS, INC. € Shamokin, Pa. 


: 
; 
5 











CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Meta! Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street, Cartier Building 
Providence, R. I. 

Write us for Roofers Wholesale Prices 











Gives Siding Jobs Improved 
Protection and Appearance 


On every As 
besitos Siding 
job, where ap 
pearance is es 
sential, you cap 
save valuable 
time, simplify fit 
ting at corners 
and along win 
dow and door 
frames. give added protection, by using is 
dividual zinc corner strips. . Made of 
, oxidised zinc . . . will not stain. Lengths 

suitable for any Asbestos Siding Shingle. Fo: 
complete details write 


BUGHER MANUFACTURING CO 
Formerly DOUBLE GRIP BRASS CLIP CO 
211 S. Main St. Kokomo, Ind. 








Prevent Pitch Burn! 
with 
$1.50 per 6 fl. oz. bottle $15.00 per dozen 


Churchman Products 
168 N. Wabesh Avenue, Battle Creek Michigan 








Ready Made 
ROOFER’S MOPS 
Roofer's Mop Yarn, Cut Lengths 
E. L. HILTS & CO. 
Box 2384 Hickory, N. C. 








“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 
Gives facts about Asbestos, 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 


techni- 
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Roofer’s Responsibility On Scaffolds 


(Continued from Page 16) 


York (since that cas¢ 
scaffold ), Missouri and 


with the rope 
Nebraska there 
is a law that makes a rigger responsible 
accident involving the scaffold 
no matter 


for an 
how it happens 
[he greatest risk 
the scaffold. A man’ 
are insured 


s; when others use 

own employees 
usually 
In California a couple of years ago 
a passerby was injured when a trestle 
fell from a scaffold being used to put 
new siding on a building. It was im- 
possible to prove how the trestle hap- 
» fall. No one saw it fall. The 
only evidence was that it came down 
and hit Arthur Gordon. He sued and 
the judge said that the mere fact that 
it fell the 
not 
aused it to fall. 
mtractor $40,- 

ved that the 


pened ti 


was enough t ow that 


contractor was careless. It was 
necessary to show what 
his cost a California « 
000 and it 


accident 


was neve 
was his fault! 
Protection From Liability 


What can 


imself from lability for 


a contractor do to protect 
scaffold acci 
dents? 

First, \ I sible let the gen 


scaffold. It 
many of the 


eral contri { build the 


will be used by sub-con 
» builds it will 


ilways be responsible if it proves de- 


tractors and the one wh 


fective in any way 

Second, keep sidewalk superintend- 
ents at their distance 

Third 


it right 
Fourth. If 


If you have to build it; build 


the roofer builds it he 
should get each contractor whose men 
use it to sign an agreement relieving 
the builder from respor 
the 


sibility for any 


accident on scaffold. If the car- 


penter 


in Joe Mery’s case had done 


that he would be a much richer man 
today. The waiver doesn’t need to be 
complicated. If it says “I agree to be 
fully responsible for any injuries re- 
ceived by my men when working on 
the scaffold erected by the Topside 
Roofing Co. and will hold them harm- 
less from any accident involving my 
men” and they sign it, it is as good as 
a 15 page contract and a lot easier to 
get signed. 

Scaffold are serious and 
lawsuits involving them are very ex- 
pensive, sometimes involving several 
men and exceeding any insurance cov- 
erage by a substantial margin. The 
best insurance is to limit your respons- 
ibility for the scaffold as much as pos 
sible and always regard it as a danger- 
ous thing to be watched when in use, 
to be taken off the job as soon as pos- 
sible after use. 


accidents 


Frentz Warns Industry 
(Continued from Page 14) 

But [ ask that you think it 
through before concluding that 
want more 


today. 
you 
Government regulations 
governing your business. 

It is my sincere belief that FHA’s 
place in your picture is that of offer- 
ing advice and giving assistance. Such 
advice and assistance need not involve 
Government regulations and control. 





To come: 
“THE FARM 
ROOFING MARKET” 
Watch For It! 














“QUALITY PAYS 


EUREKA 


FIBERGLAS MOPS 
on 

No-char Aluminum Sleeves 
Maximum Hot Stuff Pickup 
Easy and Uniform Spread 


® WRITE FOR LITERATURE AND PRICES 


FOR ITSELF’ 


EUREKA MOP MFG. CO. 


1808 CHOUTEAU AVE 


in 
LV 


ST. IS 3, MO. 
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Fill in—Tear Off—and Mail 
MORE SALES! 
BETTER JOBS! 
GREATER PROFITS! 
Follow the Arrow 


American Roofer & Siding Contractor 
425 Fourth Avenue 
New York 16, N. Y. 


Send me facts on the items checked. 
. Aluminum-Asphalt Paint 

~} 65. Aluminum Awnings 

. Asbestos Cement Siding 

6. Asphalt Shingles 

7. Asphalt Siding 

. Brackets, Ladder 

. Caulking Compounds and Guns 


j 
~ 
N 


























. Corner Strips 

. Cold Process Roofing 
. Felt Laying Machines 
. Flashing Fabric 

. Hoists and Derricks 
. Hot Stuff 

. Insulating Siding 

. Insulation, Board 

. Insulation, Batt and Blown 
. Kettles and Pumps 

. Knives, Roofing 


pect BE. WA HH he 


1 r 


. Louvers 


NAVIES PIE IOP IIR ie RIP I 


. Mechanical Gravel Spreaders 
. Mops and Yarns 
. Pigeon Proofing 


. Prevent Burns 


Check the boxes opposite products or 
services about which you want information. 
Fill out the coupon. You will receive FREE 
the latest BOOKLETS, catalogues, informa- 
tion and details from the manufacturers. 


. Roof Coatings 

. Roofing & Building Specialties Manual 
. Scaffolding 

. Simulated Stone Siding 

Do It NOW while you are going over the - Spray Equipment and Pumps 
list, and send to American Roofer & Siding 
Contractor, 425 Fourth Avenue, New York 


16, N. Y. 


. Sprayed Sidewall Resurfacers 

. Tools, Catalogs of 
] 60. Underlayment for Roofing and Siding 
-) 63. Water Cooling of Roofs 


Other ems $$$ 








ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


As illustrated 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Propucts Co. 


MEMPHIS, TENN. 


Monufacturers of Nationally 
Known JOHNSON Brooms & Mops 











Manufacturers of 
MADE-TO-ORDER Aluminum 
Awnings and Storm Windows. 

% You can be set up in the Alum- 
inum Awning business by mail 
—or by our Factory Representa- 
tive. 

NO BASIC INVENTORY RE- 
QUIREMENTS. ORDER AS 
YOU SELL. 

Our Awnings are shipped 
Knock-Down and are the Easi- 
est to Assemble and Install. 


ALUMINUM AWNING CORP. 
»t CHICAGO 


3949 S. FEDERAL ST., CHICAGO 9, ILL. 
WaAgner 4-9700 








Teaching Safety 


(Continued from Page 19 


them a desire to { w the safe and 
efficient methods After 
ear a supervisor 
careful.” 


suggests. 
an accident, we ofter 
say, “I told him t 


Telling Is Not Enough 


But simply telling a man to be care- 
ful is not enough; there is a big dif- 
ference between telling and teaching. 
| mere telling. It 
includes every avenue of approach to a 
man’s mind to get the idea across. If 
the worker has not | 


Teaching goes beyor 


irned, the super- 


| visor has not taught 


A roofing foreman can often make 
a safe man of an unsafe man by talk- 
ing with him to find out the reasons 
for his unsafe acts. The reasons may 
be on the job or they may be in the 
man’s home life. Good counsel from 
the roofing foreman may be all that 
is needed to restore tlhe workers’ peace 
of mind which is so essential to alert- 
ness and safe work habits 
be effective in counsel- 
ing his men, the for 
their confidence ar 


However, t 
eman must have 
He can- 
11 . ; adwic 
llow his advice 


spect. 
not expect them 

their personal blems or to be 
sold on his admonitions about sound 
safety practices unless they feel he 
knows what he is talking about and 


has their interests at heart. 


Each Job Has Hazards 


As unusual or new job hazards arise, 
they and _precauti them 
should be discussed with the men. The 
supervisor must study each new or 


unfamiliar job to determine the safest 


against 


and most efficient manner of perform- 
ing it. 

He must talk the matter over with 
the man doing the b to ensure that 
the roofing mechanic knows how to do 
it safely and must observe the worker’s 
progress frequently enough to be sure 
that the job actually is being done ef- 
ficiently and safely. Failing in this, 

his duty, both 
supervision and 
to the management to whicl 


the supervisor fails 
to the men under hi 
1 he reports. 

Apprentices should 
cial attention. To 1 


ommand spe- 


ike them efficient 


and safe roofers, t foreman must 
his time to talk- 
ing with them about their work and 
the best and safest methods of perform- 
ing it. He must discuss the rules with 
them, demonstrate the 


devote a good deal ol 


effective and 
safe ways of performing their jobs, and 
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ROOFING 
SIDING & 


—_—— 








“Worth its weight in gold.” 
“We think your Manual is terrific.” 
“The Bible of the Industry.” 


That's What Dealers Say About 


ROOFING, SIDING & 
BUILDING SPECIALTIES MANUAL 
1952 Edition 


The only complete, authorita- 
tive reference volume in its field 


Order NOW! 
Only $3.00 


POSTPAID 








American Roofer & 
Siding Contractor 
425 — 4th Avenue 

New York 16, N. Y. 


of the 1952 Roofing, Siding and 
Building Specialties Manual. 
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(OMS ong 
Short Cuts 


Caring For Aluminum 
Paint 


(Continued from June 


“Kinks’’) 
Painting, Finish Coats 

If the foregoing precautions have 
been taken, it is believed that two coats 
of oil paint, white or light tint, would 
be sufficient for sheet aluminum used 
on the exterior of dwellings. As was 
noted in this investigation, there was 
no indication of flaking, peeling or lack 
adhesion of the white paint but 
rather a progressve chalking. White 
paint conforming to Federal Specifica- 
tion TT-P-40, Type I, Class A, chalks 
rather freely which is a natural ten- 
dency for a paint formulated with the 
chalking (anatase) type of titanium di- 
oxide pigment. In practice, the surface 
would 


of 


be repainted when the finish 
coats had worn thin or when the prim- 
ing coats or treated metal were show- 
ing. Nevertheless, if metal had 
been properly prepared as outlined 
need for such repainting 
would not be as urgent as otherwise 


the 


above, the 


Severe Exposure Conditions 


For more severe exposure condi- 
tions, such as are encountered in high 
humidity and marine atmospheres, it 
is recommended that a zinc-chromate 
paint be applied over one of the several 
treatments this two 
finish coats of paint. 


and followed by 


Miscellaneous 


There are other precautions which 


should be observed in using aluminum 
for dwelling construction that are not 
within the scope of this paper. For in- 
stance, the use of other metals for nails, 
fastenings, or attachments which come 
in close contact with the aluminum is 
very limited in that galvanic 
often 


action will 
corrosion of the 
turn page) 


cause severe 


(Please 


yor STUFF 


@ SAVES TIME 
@ SAVES MONEY 
@ SAVES WORK 


Above photo shows a roof being laid near Chicago’s Midway Airport — 
a 350 square job — and the men happy as larks. Note MATT Hot Stuff 


Carrier which wheels over six buckets at a time. 


Workman is seen 


filling Felt Layer Tank. No need of walking across entire roof lugging 
the buckets by hand. 





4 
4 
4 
2 
4 
4 
4 
4 
4 


> Former price o 


MATT Feit Laye 


in quality — the bes 
piece of equipmen 
» you can own. 





SAVE $603 


was $375.00 — now( 
$315.00. No sacrifice ¢ 


You'll be happy, too, once you decide to do your 
flat jobs with a MATT Felt Layer. It will save more 
time than you think — and you'll do a better job. 
No fish mouths — no waste of hot stuff — no hard 
mop pushing. Yarn is saved — you're through 
quicker and you come out with a profit. 

Write for Circular showing complete MATT Line 


Matt Coil-less Burner 


4 
r 


t ¢ 


4 
( 


Co. 








4015 W. LAKE STREET CHICAGO 24, ILLINOIS 











observe them to detect and immediately 
correct unsafe practices they may in- 
dulge in. Instruction in safety princi- 
ples must be given repeatedly. 





STAY SHARP ROOFING KNIFE 


R. MURPHY’S 
SONS COMPANY 


| f MADE TO DO A SUPERIOR 


JOB: R. MURPHY 
stay sharpROOFING KNIVES 





{ No Play — No Wobbling 

R. Murphy “Stay-Sharp” blades, processed from finest tempered 
are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the 
easily. 


steel, 


roughest materials 


R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing knife— 
R. Murphy “Stay-Sharp” 
ware Store. 

There’s an R. Murphy Knife for Every Purpose. Write for FREE 
catalog showing the complete line. 


ask for 
Knives at your Roofing Supply or Hard- 


Tested Quality for over 100 Years 





AYER, 
MASSACHUSETTS 
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Addex Corp. . 

Aeroil Products Co., ‘Inc 
Air-O-Cel Co. 

Ajax Building Bracket Co. 
American Associated Co’s 
American Asphalt Roof Corp. 


Barrett Division, Allied Chemical 
Dye Corp. 

Beacon Sales Co... 

Burgher Sales Company 


Calbar Paint & Varnish Co.. 
Carey Mfg. Company, The Philip 
Cartier & Sons Co., The M. N. 
Celotex Corp., The .... 
Certainteed Products Corp 
Chase Bag Company.. 

Cool-Ray Awning Corp. 
Churchman Products 


Emco Cement Products, Inc 


Eureka Mop Mfg. Co. 


Frey & Sons, Frank 
Flintkote Company, The 


Hauck Mfg. Company 
Hilts, E. Ll. & Co... 
Hyde Mfg. Company 


Johns-Manville 
Johnson Products Co 


Kirby Industries 


Lewis Asphalt Engineering Co 
Lewis Tar Products Co 
Levow, David 


Maizewood Insulation Co 
Matt-Coil-Less Burner (¢ 
Metropolitan Roofing Supplies, Inc 
Midget Louver Co 

Murphy’s Sons Co., Robert 


Nixalite Co. of America 

Old Quaker Paint Co 

Paralastic Products Co., Inc 

Rector Mineral Trading Cor 

Reynolds Metals Co 

Roofing, Siding & Buil 
Specialties Manual 

Ruberoid Co., The 

Stan-Gard Pigeon & Bird 
Co., Ine. . 

Silvercote Products, 

Steel Scaffolding Co., 


Texas Company, The 


U.S. Gypsum Co 


aluminum. The manufacturers’ recom- 
mendations should be strictly adhered 
to with regard to suc! 
fastenings 


tachments and 


rr 


How to Make a 
Scaffold from Ladders 

With two ladders, several lengths of 
2x6’s, and a long 2x10, a handy scaffold 
can be quickly improvised. Place two 
ladders about 12 feet apart against the 
building. Take two 2x6’s, six feet 
long, and nail a pair of cleats to under- 
side as indicated on drawing. Drill a 


large hole in the end of each 2x6 to 
receive the ropes, and fasten ropes to 
the top rung of each ladder. The cleats 
under the 2x6’s will engage one of the 
rungs, preventing slippage. By mov- 
ing wood pieces from one rung to an- 
other, and shortening or lengthening 
the ropes, the scaffold can be used at 
various heights.—Herbert E. Fey, New 
Braunfels, Texas 


imerican Builaer. 


= Ways To Canvass 
ntinued from Pa 
prospects. But—just keep the winning 
sales at all times in mind. Thars gold 
in them hills 
Consumer selling is ly a cinch 
the need 


They have ou have the 


knowledge. Its an ¢ exchange. By 
knowing more about supplying the need 


than they do, you et an advantage 
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CLASSIFIED 
ADVERTISING 


Under this heading classified advertisements are ac- 
cepted at the uniform rate of 12 cents a word, but 
no advertisement taken for less than 20 words with 
a minimum charge of $3.00; 3 months at 10c per 
word per insertion. Check or Money Order must ac- 
company copy of Classified Ad. Advertisements 
soliciting dealers or distributors, or new products 
for sale, not accepted in classified section. Address 
all communications to Classified Department, 
fon aa om 425 Fourth Avenue, New 





York 16, 


H ELP Ww ANTED 


W ANTED A M AN to help promote a roof paint 
business established in 1897. Will share poets, 
not much capital needed Write to Box 
AMERICAN ROOFER & SIDING CONTRAC. 
TOR, 425 Fourth Ave., New York 16, N. Y 





TO SUBSCRIBERS DESIRING 
CHANGE OF ADDRESS 


Please report change of address 
direct to AMERICAN ROOFER 
& SIDING CONTRACTOR, 425 
Fourth Ave., New York 16, N. Y., 
allowing FIVE WEEKS before 
change is to take effect. (Be sure 
to send your old address together 
with new address.) Copies that 
have been mailed to an old address 
will not be forwarded by the Post 
Office unless extra postage is sent 
to the P. O. by the subscriber 
Avoid such expense and make sure 
of getting your copies promptly by 
notify ing this publication FIVE 
WEEKS IN ADVANCE 








“Buy from Frey” 
TOOLS 
FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 











Patented 
Dec. 17, 1907 
Feb. 2. 1915 
Apr. 21, 1925 
Aug. 9 1952 





AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 











And to top it off-a WOODTEX roof! 


Selah, 


oe 
oi 


ind what\a range of colors / 


Pastel blue and pastel green blends, two- 
tone green and two-tone black, and green, 
The finest building products in America were gray, red and brown blends. 


a Mabe 8.” 4 


selected for this dream home. And to top it off 
Woodtex asphalt shingles were chosen from 


the entire field of roofing materials available. 


Luxurious Woodtex is a most remarkable asphalt 


MPRMERGRE TP eet eect ptt 


shingle. Its raised grain not only captures the 
charm of hand-split shakes, but serves to rein- 
force the shingle against the wind. Heavier 
than ordinary shingles—it weighs 250 pounds 
; ; ~ Woodtex is ideal 
per square hre-resistant oodtex 1s ideal for 


re-roofing as well as new roofs. 





Certain-teed 


Quality made Certain . . . Satisfaction Guaranteed 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 
Export Department: 100 East 42nd St., New York 17, N.Y 


ASPHALT ROOFING + SHINGLES ~ SIDINGS 

ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 

GYPSUM PLASTER * LATH * WALLBOARD + SHEATHING » ROOF DECKS 
ACOUSTICAL TILE INSULATION FIBERBOARD 
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“Hey, Ed, this Silvercote 
has old-fashioned sheathing 
and felt paper beat in every 

a /I\ we ) way. It's a better water barrier 


All 














and a lot cleaner, too." 






































“And, don't forget its insulating 
value and the added sales appeal 
From here on, it's Silvercote on 





every job for us.” 





\ 


| 
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If you want cleaner hands . . . A cleaner job . . . Eliminate the job of cleaning up siding . . . Then use Silvercote 


LET SILVERCOTE PUT YOU IN THE PROFIT PICTURE 


Smart roofing and siding men are switching to Silvercote Simplex reflective 
sheathing paper. There are a lot of good reasons why they are ... and you should 
too! Silvercote is a reflective insulating material that’s cleaner and easier to 
handle than ordinary sheathing and felt paper! It comes in rolls of 500 sq. ft. 
It has a lot of plus value for both you and your customer. 

(1) Silvercote Simplex is a water barrier of superior characteristics . . . It’s 
also a breather sheet that meets FHA sheathing paper specifications. 

(2) Silvercote is a reflective insulation that does not interfere with television 
or radio reception ...is a non-conductor of electricity .. . is fungus and 
mold resistant. 

(3) Silvercote keeps heat where it belongs... inside in winter... outside 
in summer. 

(4) Silvercote is cleaner to handle. 

(5) Silvercote is a time-tested product that is the choice of leading con- 
tractors and builders throughout the country. 

(6) Silvercote has a proven performance record for use in homes, industrial 
and farm buildings. It is also specified by the leading manufacturers of 
refrigerated railroad cars and trailer coaches. 

(7) Where an insulating vapor barrier is needed, Silvercote Duplex and 
Silvercote Flexray both meet FHA specifications. 

You can get several dollars more per square with Silvercote; do a better job, 
and have a real plus value to sell every customer. 
FREE: Write for free samples, complete intormation and new booklet 
“How to Sell and Install Silvercote.” Act at once, to assure yourself of a 
greater profit for the same amount of work. Check into Silvercote today. 


Silvercote is distributed by ~AT a ae eae aay 
BIRD BIRD & SON & 161 East Erie Street 


Chicago 11, Illinois 


& SON. inc. and 


Gentlemen: Please rush me free samples and booklet 


. =) 
THE FLINTKOTE CO. MATERIALS How to Sell and Install Silvercote.” 


SILVERCOTE a 


Address 
REFLECTIVE INSULATION 


161 East Erie Street . Chicago 11, Illinois 
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While You're on the Job 


Whenever you have a roofing or siding job 
in progress—be sure to tell your customer 
about the advantages of installing Silvercote 
Simplex on the underside of the roof rafters. 
Silvercote reflects 839% of heat rays. It can 
be installed over other insulation or by itself. 
It's another Silvercote plus to put you in the 
“PROFIT PICTURE. 


Mn 
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